Report no. Mirntmc 

PROGRAH 

PHASE 

HAIL CODE 

PULL DATE 

RECEIVING VENDOR 

CUMMULATIVE TOTAL 


DIRECT MARKETING TOPLINE PROFILE 04/25/96 

96808 1996 MAT DINER OFFENSIVE SWEEPS HAILING 

A 

823 

04/17/96 
SOI SCAN FORMS 


255,927 


QUANTITY 

CELL 


CELL DESCRIPTION 


15,000 

01 

VALIDATION SAMPLE 



1,500 

02 

PREV 

RESP, T1, DEC 

1-5, 

5 PACK OFFER 

1,500 

03 

PREV 

RESP, T1, DEC 

V5, 

CARTON OFFER 

1,500 

04 

PREV 

RESP, Tl, DEC 

6-10, 

5 PACK OFFER 

1,500 

05 

PREV 

RESP, Tl, DEC 

6-10, 

CARTON OFFER 

1,500 

06 

CAMB 

INT, Tl, DEC 1 

-5, 5 

PACK OFFER 

1,500 

07 

CAME 

INT, Tl, DEC 1 

-5, CARTON OFFER 

78,623 

08 

PREV 

RESP, Tl, DEC 

1-5 


6,210 

09 

PKbV 

RESP, 11, DEC 

6-10 


10,065 

10 

PREV 

RESP, T2, DEC 

1-5 


1,509 

11 

PREV 

RESP, T2, DEC 

6-7 


24,475 

12 

PREV 

RESP, T3, DEC 

1-5 


3,177 

13 

PREV 

RESP, T3, DEC 

6-7 


46,025 

14 

CAMS 

INT, Tl, DEC 1 

-5 


41.419 

15 

CAMB 

INT, Tl, DEC 6 

.-7 


5,749 

16 

CAMB 

INT, T2, DEC 1 

-5 


14,675 

17 

CAMB 

INT, T3, DEC 1 

-5 



i 
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Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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* REPORT ID: MDD02S14CA 
' JOBNAME: MDD028 

* J08ID: J0603558 


DATE: 04/25/96 
TIME: 14:17:36 
SYSOUT: 8 


REPORT DESCRIPTION: DIRECT MKTG TOPLINE PROF 
TSOID: CIIIC0001 


* SEND 1 COPIES TO: ===> 

* 

4 


LEO BURNETT 

35 WEST WACKER DR. 12TH FL. 
CHICAGO ILL. 60601 
ATTN: JACKIE GALLERY 


* SPECIAL INSTRUCTIONS: 

* 

* REPORT DIST TO: LEO BURNETTE CO. 
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* PLEASE MAKE THE FOLLOWING CHANGES IF NFCFSSARY AND RETURN THIS PAGE TO DISTRIBUTION. JRC-BLDG 43, RICHMOND. 

* 
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REPORT NO MDDR14C ili-.ECT MARKETING TOPLINE PROFILE 04/25/96 PAGE 


? ‘ ■ 

TOTAL LESS 

CELL 01 

LESS 

CELL 02 

LESS 

CELL 03 

LESS 

CELL 04 

, ,-SS 

GENDER 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

HUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

MALE 

107,726 

42.1 

42.8 

6 381 

42.5 

43.2 

627 

41.8 

42.4 

638 

42.5. 

42.9 

699 

46.6 

47.2 

FEMAi. 

143,999 

56.3 

57.2 

8,386 

55.9 

56.8 

852 

56.8 

57.6 

850 

56.7 

57.1 

782 

52.1 

52.8 

UNKNOWN 

4,202 

1.6 

.0 

233 

1.6 

.0 

21 

1.4 

.0 

12 

.8 

.0 

19 

1.3 

.0 

total: 

255,927 

100.0 

100.0 

15,000 

100.0 

1DO.O 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

AGE 

21-24 

3,454 

1.3 

1.4 

175 

1.2 

1.2 

25 

1.7 

1.7 

11 

.7 

.7 

41 

2.7 

2.8 

25-34 

35,422 

13.8 

14.0 

2,130 

14.2 

14.4 

162 

10.8 

10.9 

193 

12.9 

12.9 

220 

14.7 

14.8 

35-44 

65,612 

25.6 

25.9 

3,965 

26.4 

26.8 

371 

24.7 

24.9 

385 

25.7 

25.8 

350 

23.3 

23.6 

45-54 

62,314 

24.3 

24.6 

3,636 

24,2 

24.6 

374 

24.9 

25.1 

374 

24.9 

25.1 

357 

23.8 

24.1 

55-64 

44,596 

17,4 

17.6 

2,511 

16.7 

17.0 

305 

20.3 

20.5 

281 

18.7 

18.8 

256 

17.1 

17.3 

65+ 

42,211 

16.5 

16.6 

2,388 

15.9 

16.1 

254 

16.9 

17.0 

249 

16.6 

16.7 

258 

17.2 

17.4 

UNKNOWN 

2,315 

.9 

.0 

195 

1.3 

.0 

9 

.6 

.0 

7 

.5 

.0 

18 

1.2 

.0 

TOTAL: 

255,927 

100,0 

100.0 

15,000 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

FLAVOR 

NON-MENTHOL/REGULAR 

199,201 

77.8 

80.2 

11,311 

75.4 

78.3 

1,200 

80.0 

87.6 

1,182 

78.8 

81.3 

1,204 

80.3 

84.6 

MENTHOL 

49,145 

19.2 

19.8 

3,134 

20,9 

21.7 

252 

16.8 

17.4 

271 

18.1 

18.7 

219 

14.6 

15.4 

UNKNOWN 

7,581 

3.0 

.0 

555 

3.7 

.0 

48 

3.2 

.0 

47 

3.1 

.0 

77 

5.1 

.0 

total: 

255,927 

100.0 

100.0 

15,000 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

10U.0 

100.0 

1,500 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

89,225 

34.9 

36.9 

5,0 99 

34.0 

34.1 

526 

35.1 

35.1 

547 

36.5 

36.5 

602 

40.1 

40.2 

LIGHT/FLAVOR LOW TAR 

119,675 

46.8 

49.5 

6,972 

46.5 

46.6 

703 

46.9 

47.0 

694 

46.3 

■46.4 

593 

39.5 

39.6 

ULTRA/EXTRA/LOW 

29,416 

11.5 

12.2 

1,729 

11.5 

11.5 

170 

11.3 

11.4 

171 

11.4 

11.4 

143 

9.5 

9.5 

UNKNOWN 

14.355 

5.6 

.0 

921 

6.1 

6.2 

87 

5.8 

5.8 

74 

4.9 

4.9 

134 

8.9 

8.9 

TOTAL: 

255,927 

100.0 

100.0 

15,000 

100.0 

.0 

1,500 

100.0 

.0 

1,500 

100.0 

.0 

1,500 

100.0 

.0 

LENGTH 

< 85 S 

335 

. 1 

. 1 

29 

.2 

.2 

3 

.2 

.2 

3 

.2 

.2 

Z 

.1 

.1 

KINGS/85 5 

88,604 

34.6 

36.0 

5,132 

34.2 

35.9 

519 

34.6 

36.3 

521 

34.7 

36.0 

558 

37.2 

39.7 

LONGS/100 S 

152,463 

59.6 

62.0 

8,902 

59.3 

62.2 

880 

58.7 

61.6 

901 

60.1 

62.3 

: 826 

55.1 

58.8 

EXTRA LONGS/120 S 

4,458 

1 .7 

1.8 

248 

1 .7 

1.7 

26 

1.7 

1.8 

22 

1.5 

1.5 

18 

1.2 

1.3 

UNKNOWN 

10.067 

3.9 

.0 

689 

4.6 

.0' 

72 

4.8 

.0 

53 

3.5 

.0 

96 

6.4 

.0 

TOTAL: 

255,927 

100,0 

100.0 

15,000 

100.0 

100.0 

1,50D 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

BUY KINO 

PACK 

28,926 

11.3 

11.9 

2,064 

13.8 

14.5 

132 

8.8 

9.3 

137 

9.1 

9.5 

101 

12.1 

12.9 

CARTON 

135(137 

52.8 

55.7 

7,560 

50.4 

53.2 

863 

57.5 

60.9 

842 

56.1 

58.6 

741 

49.4 

52.9 

BOTH 

78,497 

30.7 

32.4 

4,582 

30.5 

: 32.3 

: 421 

28.1 

29.7 

458 

30.5 

31.9 

480 

32.0 

34.2 

UNKNOWN 

13,367 

5.2 

.0 

794 

5.3 

.0 

84 

5.6 

.0 

63 

4.2 

.0 

98 

6.5 

.0 

TOTAL: 

255,927 

100.0 

100.0 

15,000 

100.0 

100.0. 

1,500 

100.0 

100,0 

1,500 

100.0 

100.0 

1,500 

i no. o 

100.0 

MANUFACTURER 

PHILIP MORRIS 

14,; 094 

5.5 

6.2 

741 

4.9 

5.7 

99 

6.6 

7.3 

88 

5.9 

1 6.6 

63 

4.2 

4.7 

BROWN & WILLIAMSON 

34,721 

13.6 

15.4 

1,986 

13.2' 

15.3 

209 

13.9 

15,5 

229 

15.3 

17.1 

275 

18.3 

20.6 

LORILLARO 

8,390 

3.3 

3.7 

546 

3.6' 

4.2 

40 

2.7 

3.0 

54 

3.6 

4.0 

54 

3.6 

4.0 

AMCRI CAN BRANDS 

22,197 

8.7 

9.8 

1,294 

8.6 

9.9 

110 

7.3 

8.2 

102 

6.8 

7.6 

IDS 

7.2 

8.1 

LIGGETT 

4,759 

1.9 

2.1 

279 

1.9 

2.1 

18 

1.7 

1.3 

29 

1.9 

2.2 

26 

1.7 

1.9 

R. J. REYNOLDS 

141.756 

55.4 

62.7 

8,163 

54.4 

62.7 

873 

58.2 

64.7 

839 

55.9 

62.6 

811 

54.1 

60.7 

UNKNOWN 

30,010 

11.7 

.0 

1,991 

13.3 

.0 

151 

10.1 

.0 

159 

10.6 

.0 

163 

10.9 

.0 

TOTAL: 

255,92 ( 

100.0 

100.0 

15,000 

10D.0 

100.0 

1,500 

100.0 

100.0 

1,500 

1UU . 0 

1UD.0 

1,500 

100.0 

100.0 


J56mi090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



Retort no. moukKc 


DIRECT MARKETING TOPLINE PROFILE 


04/25/96 


PAGE 


3 



total less 

CELL 05 

LESS 

CELL 06 

LESS 

CELL 07 

LESS 

CELL 08 

LESS 

Sender 7 

NUMBER 

X 

UNKWN 

NUMBER 

* 

UNKWN 

NUMBER 

% 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

MALE 

107,726 

42.1 

42.8 

678 

45.2 

45.9 

608 

40.5 

41.8 

614 

40.9 

41.9 

33,030 

42.0 

42.5 

FEMALE 

143,999 

56.3 

57.2 

798 

53.2 

54.1 

848 

56.5 

58.2 

852 

56.8 

58.1 

44,723 

56.9 

57.5 

UNKNOWN 

4,202 

1.6 

.0 

24 

1.6 

.0 

44 

2.9 

.0 

34 

2.3 

.0 

870 

1.1 

.0 

TOIAL; 

AGE 

21-24 

255,927 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100,0 

100.0 

78,623 

100.D 

100.0 

3,454 

1.3 

1.4 

33 

2,2 

2.2 

26 

1.7 

1.8 

27 

1.8 

1.8 

768 

1.0 

1.0 

25-34 

35,422 

13.8 

14.0 

188 

12.5 

12.7 

264 

17.6 

17.8 

232 

15.5 

15.6 

9,282 

11.8 

11.9 

35-44 

65,612 

25.6 

25.9 

370 

24.7 

24.9 

398 

26.5 

26.8 

421 

28.1 

28.3 

18,572 

23.6 

23.8 

45-54 

62,314 

24.3 

24.6 

356 

23.7 

24.0 

357 

23.8 

24.1 

382 

25.5 

25.7 

19,595 

24.9 

25.1 

55-64 

44,596 

17.4 

17.6 

284 

18.9 

19.1 

231 

15.4 

15.6 

220 

14.7 

14.8 

15,299 

19.5 

19.6 

65+ 

42,211 

16.5 

16.6 

253 

16.9 

17.0 

208 

13.9 

14.0 

206 

13.7 

13.8 

14,549 

18.5 

18.6 

UNKNOWN 

2,315 

,9 

.0 

16 

1.1 

.0 

16 

1.1 

.0 

12 

.8 

.0 

558 

.7 

.0 

TOTAL; 

255,927 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1.500 

100.0 

100.0 

78,623 

100.0 

100.0 

FLAVOR 

NON-MENTHOL/REGULAR 

199,201 

77.8 

80.2 

1,180 

78.7 

82.7 

1,178 

78.5 

80.4 

1,154 

76,9 

78.5 

61,925 

78.8 

81.5 

MENTHOL 

49,145 

19.2 

19.8 

246 

16.4 

17.3 

287 

19.1 

19.6 

317 

21.1 

21.5 

14,036 

17.9 

18.5 

UNKNOWN 

7,581 

3.0 

.0 

74 

4.9 

.0 

35 

2.3 

.0 

29 

1.9 

.0 

2,662 

3.4 

.0 

toial: 

255,927 

100.0 

100.0 

1,500 

100.0 

100.Q 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

78,623 

100.0 

100.0 

TAR LEVEL ... _____ _ 

FULL FLAVOR 

89,225 

34.9 

36.9 

572 

38.1 

38.1 

519 

34.6 

34.7 

505 

33.7 

33.7 

27,490 

35.0 

35.0 

LIGHT/FLAVOR LOU TAR 

119,675 

46,8 

49.5 

647 

43.1 

43.1 

712 

47.5 

47.6 

731 

48.7 

48.8 

36,465 

46.4 

46.4 

ULTRA/EXTRA/LOW 

29,416 

11.5 

12.2 

141 

9.4 

9.4 

168 

11.2 

11.2 

168 

11.2 

11.2 

9,488 

12.1 

12.1 

UNKNOWN 

14,355 

5.6 

.0 

123 

8.2 

8.2 

81 

5.4 

5.4 

76 

5.1 

5.1 

4,402 

5.6 

5.6 

TOTAL: 

255,927 

100.0 

100.0 

1,50U 

1U0.0 

.0 

1,500 

100.0 

.0 

1,500 

100.0 

.0 

78,623 

100.0 

.0 

LENGTH _ . 

< 35 S 

335: 

.1 

. 1 

0 

.0 

•°i 

3 

.2 

.2 

1 

.1 

.1 

90 

. T 

! . 1 

KINGS/85 S 

88,604 

34.6 

36.0 

562 

37.5 

39.6: 

510 

34.0 

35.1 

517 

34.5 

35.6 

27,229 

34.6 

36.1 

Longs/ ioo s 

152,463 

59.6 

62.0. 

641 

56.1 

59.3 

912 

60.8 

62.8 

888 

59.2 

61.2 

46,791 

59,5 

62.0 

EXTRA LONGS/120 S 
UNKNOWN 

4,458 

1.7 

1.8 

16 

1.1 

1 . 1 

28 

1.9 

1.9 

46 

3.1 

3.2 

1,307 

1.7 

1.7 

10,067 

3.9 

.0 

81 

5.4 

.0 

47 

3.1 

• U 

48 

3.2 

.0 

3,206 

4. 1 

.0 

TOTAL: 

255,y27 

1UU.0 

100.0 

. 1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

78,623 

100.0 

100.0 

BUY KIND ________ 

PACK 

2fl,92& 

11.3 

11.9 

187 

12.5 

, 13.3 

182 

12.1 

12.8 

183 

12.2 

12.9 

f, 2 00 

9. ? 

y. i 

CARTON 

135,137; 

52.8 

55.7 

719 

47.9 

51.1 

75? 

50.1 

52.8 

775 

51.7 

54.5 

44,682 

56.8 

60.1 

BOTH 

78 497 

30.7 

32.4 

500 

33.3 

35.6 

489 

32.6 

34.4 

463 

30.9 

32.6 

22,472 

28.6 

30.2 

UNKNOWN 

13,367 

5.2 

.0 

94 

6.3 

.0 

77 

5.1 

.0 

79 

5.3 

.0 

4,269 

5.4 

. 0 

TOTAL: 

255,927 

100.0 

10D.0 

1,500 

100.0 

100.0 

1.50U 

1U0.0 

100.0 

1,500 

100.0 

100.0 

78,623 

100.0 

100.0 

MANUFACTURER 

PHILIP MORRIS 

14,094 

5.5 

6.2 

53 

3,5 

4.0 

96 

6.4 

7.1 

84 

5.6 

6.3 

4,915 

6.3 

7.0 

BROWN & WILLIAMSON 

34,721 

13.6 

15.4 

265 

17.7 

19.8 

221 

14.7 

16.4 

215 

14.3 

16.? 

10,515 

13.4 

15.1 

LOR!LLARD 

8,390 

3.3 

3.7 

56 

3.7 

4.2 

45 

3.0 

3.3 

50 

3.3 

, 3.8 

2,266 

2.9 

3.2 

AMERICAN BRANDS 

22,197 

8.7 

9.8 

106 

7.1 

7.9 

135 

9.0 

10.0 

143 

9.5 

10.7 

6,136 

7.8 

8.8 

LIGGETT 

4,759 

1.9 

2.1 

21 

1.4 

1.6 

28 

1.9 

2.1 

36 

2.4 

Z.f 

1,303 

1.7 

1.9 

R. J. REYNOLDS 

141,756 

55.4 

62.7 

838 

55.9 

62.6 

822 

54.8 

61.0 

803 

53.5 

60,3 

44,623 

56.8 

64.0 

UNKNOWN 

3U,01Q 

11.7 

.0 

161 

10.7 

.0 

153 

10.2 

.0 

169 

11.3 

,0 

8,865 

11.3 

.0 

total: 

255,927 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

10D.0 

1,500 

100.0 

loo.o 

78,623 

100,0 

100.0 


E6mX090Z 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



REPORT NO. MDDR14C 


DIRECT MARKETING TOPLINE PRONLC 


04/25/96 


PAGE 


! ; V 


. AL 1 FSS 

CFI 1 09 

1 FSS 

CEI 1. 10 

LESS 

CELL 11 

LESS 

CEIL 12 

SENDER 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

I 

UNKWN 

NUMBER 

X 

MALE 

107,726 

V?. 1 

42.8 

2,782 

44.8 

45.3 

4,427 

44.0 

44.5 

697 

46.2 

46.6 

10,023 

41,0 

FEMALE 

163,999 

>6 ,3 

57.2 

3,353 

54.0 

54,7 

5,523 

54.9 

55.5 

798 

52.9 

53.4 

14,1/2 

57.9 

UNKNOWN 

6,202 

1.6 

.0 

75 

1.2 

.0 

115 

1.1 

.0 

14 

.9 

.0 

280 

1.1 

TOTAL: 

AGE 

21-26 

255,927 

100,0 

100,0 

6,210 

100.0 

100.0 

10,065 

100.0 

100.0 

1,509 

100.0 

100.0 

24,475 

100.0 

3,456 

1.3 

1 .4 

159 

2.6 

2.6 

8/, 

.8 

.8 

31 

2.1 

2.1 

170 

.7 

25-36 

35,422 

13.8 

14.0 

856 

13.8 

14.0 

1,080 

10.7 

10.8 

214 

14.2 

14.4 

2,304 

9.4 

35-66 

65,612 

25.6 

25.9 

1,422 

22.9 

23.2 

2,383 

23.7 

23.8 

347 

23.0 

23.3 

5,258 

21.5 

65-56 

62,314 

24.3 

24.6 

1,503 

24.2 

24.5 

2,611 

25.9 

26.1 

39/ 

26.3 

26,/ 

■5,9/2 

24.4 

55-66 

44,596 

17.4 

17.6 

1,167 

18.8 

19.0 

2,047 

20.3 

20.5 

279 

18.5 

18.7 

4,943 

20.2 

65+ 

42,211 

16.5 

16.6 

1,023 

16.5 

16,7 

1,798 

17.9 

18.0 

221 

14.6 

14.8 

5,665 

23.1 

UNKNOUN 

2,315 

.9 

.0 

80 

1.3 

.0 

62 

.6 

.0 

20 

1.3 

.0 

163 

.7 

TOTAl : 

255,927 

100.0 

100.0 

6,210 

100.0 

100.0 

10,065 

100.0 

100.0 

1,509 

100.0 

100.0 

24,475 

100.0 

FLAVOR 

NON-MENTHOL/REGULAR 

199,201 

77.8 

80.2 

4,937 

79.5 

84.1 

7,749 

77.0 

79.6 

1,148 

76.1 

79.8 

19,205 

78.5 

MENTHOL 

49,145 

19.2 

19.8 

936 

15.1 

15.9 

1,987 

19.7 

20.4 

291 

19.3 

20.2 

4,561 

18.6 

UNKNOWN 

7,581 

3.0 

.0 

337 

5.4 

.0 

329 

3.3 

.0 

70 

4.6 

.0 

709 

2.9 

TOTAL: 

255,927 

100.0 

100.0 

6,210 

100.0 

100.0 

10,065 

100.0 

100.0 

1,509 

100.0 

100.0 

24,475 

100.0 

TAR LEVEL 

FULL FLAVOR 

89.225 

34.9 

36.9 

2.485 

40.0 

40.0 

3,569 

35.5 

35.5 

570 

37.8 

37.8 

8,976 

36.7 

LIGHT/FLAVOR LOW TAR 

119,675 

46.8 

49.5 

2,441 

39.3 

39.3 

4,790 

47.6 

47.6 

649 

43.0 

43.1 

11,043 

45.1 

ULTRA/EXTRA/LOW 

29,416 

11.5 

12.2 

598 

9.6 

9.6 

1,082 

10.8 

10.8 

148 

9.8 

9.8 

2,874 

11.7 

UNKNOWN 

14,355 

5.6 

.0 

564 

9.1 

9.1 

554 

5.5 

5.5 

128 

8.5 

8.5 

1,262 

5.2 

TOTAL: 

255,92/ 

100.0 

100.0 

6,210 

100.0 

.0 

10,065 

100.0 

.0 

i 1,509 

100,0 

.0 

24,475 

100.0 

LENGTH 

< 85 5 

335 

.1 

.1 

5 

.1 

. 1 

11 

.1 

.1 

3 

.2 

.2 

32 

.1 

KINGS/85 S 

88,604 

34.6 

.36.0 

2,166 

34.9 

37.2 

3,374 

33.5 

34.9 

522 

34.6 

36.4 

7 964 

32.5 

LONGS/100 S 

152,463 

59.6 

62.0 

3,576. 

57.6 

61.4 

6,110 

60.7 

63.2 

892 

59.1 

62.2 

14.974 

61.2 

EXTRA LONGS/120 S 

4,458 

1.7 

1.8 

78. 

1.3 

1.3 

172 

1.7 

1.8 

18 

1.2 

1.3 

529 

2.2 

UNKNOWN 

10,067 

3.9 

.0 

385 

6.2 

.0 

398 

4.0 

.0 

. 74 

4,9 

.0 

976 

4,0 

TOIAL: 

255,927 

100.0' 

100.0 

6,210 

100.0 

100,0 

10,065 

100,0 

100.0 

1,509 

100.0 

100.0 

24,475 

100.0 

BUY KIND 

PACK 

28,926 

11.3 

11.9 

720 

11.6 

12.4 

868 

8.6 

9.1 

173 

11.5 

12.1 

2,383 

9.7 

CARTON 

135,137 

52.8 

55.7 

' 3,129 

50.4 

53.9 

5,620 

55.8 

58.9 

759 

50.3 

53.3 

13,/33 

56.1 

ROTH 

78.497 

30.7 

32.4 

1,959 

31.5 

33.7 

3.046 

3Q.3 

31.9 

493 

32.7 

34.6 

7,063 

28.9 

UNKNOWN 

13,367 

5.2 

.0 

402 

6.5 

.0 

531 

5.3 

.0 

84 

5.6 

.0 

1,296 

5.3 

total: 

255,927 

100.0 

100.0 

6,210 

100.0 

100.0 

10,065 

100.0 

100.0 

1,509 

100.0 

100.0 

24,475 

100,0 

MANUFACTURER 

PHILIP MORRIS 

14,094 

5.5 

6.2 

271 

4,4 

4.9 

521 

5.2 

5.7 

28 

1.9 

2.0 

1,153 

4.7 

BROWN & WILLIAMSON 

34,721 

13.6' 

15.4 

988 

15.9 

17,8 

1,022 

10.2 

11.3 

214 

14.2 

15.3 

2,684 

11.0 

LORI LLARD 

8,390 

3.3 

3.7 

208 

3.3 

3.8 

274 

2.7 

3.0 

82 

5.4 

5.8 

773 

3.2 

AMERICAN BRANDS 

22,197 

8.7 

9.8 

480: 

7.7 

8.7 

875 

8.7 

9.6 

116 

7,7 

8.3 

2,567 

10.8 

LIGGETT 

4,759 

1.9 

2.1 

136 

2,2 

2.5 

118 

1.2 

1.3 

20 

1.3 

1.4 

536 

2.2 

R. J. REYNOLDS 

141,756 

55.4 

62./ 

3,459 

55.7 

62.4 

6,264 

62,2 

69.0 

942 

62.4 

67.2 

14,080 

57.5 

UNKNOWN 

30,010 

11.7 

.0 

668 

10.8 

.0 

991 

9.8 

.0 

107 

7.1 

.0 

2,602 

11.0 

TOTAL: 

255,927 

100.0 

100.0 

6,210 

100.0 

100.0 

10,065 

100.0 

100.0 

1,509 

100,0 

100.0 

24,475 

100.0 


58.6 

.0 

100.0 

.7 

9.5 

21.6 

26.6 

20.3 

23.3 

.0 

100.0 

80.8 

19.2 

.0 

100.0 

36.7 

65.2 

11.8 

5.2 

.0 

.1 

33,9 

63.7 

2.3 

.0 

100.0 

10.3 

59.2 
30.5 

.0 

100.0 

5.3 

12.3 
3. 

11 . 

2 . 

66 . 


100! 


*6mT090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAI 1. 

FSS 

CELL 13 

LESS 

CELL 14 

LESS 

CELL 15 

LESS 

CEIL 16 

LESS 

gender ' ■ ! 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

MALE' 

10/,726 

42.1 

42.8 

1,323 

41.6 

42.3 

18,943 

41.2 

42.1 

17,945 

43.3 

44.4 

2,393 

41.6 

42.7 

FEMALE 

143,999 

56.3 

57.2 

1,808 

56.9 

57.7 

26,084 

56.7 

57.9 

22,490 

54.3 

•55.6 

3.214 

55.9 

57.3 

UNKNLMN 

4,202 

1.6 

.0 

46 

1.4 

.0 

998 

2.2 

.0 

984 

2.4 

.0 

142 

2.5 

.0 

total: 

Age 

21-24 

255,927 

100.Q 

100.0 

3,177 

1 DO. 0 

100.0 

46,025 

100.0 

100.0 

41,419 

100.0 

100.0 

5,749 

100.0 

100.0 

3,454 

1.3 

1.4 

44 

1.4 

1.4 

807 

1.8 

1.8 

75Q 

1.8 

1.8 

91 

1.6 

1.6 

25-34 

35.422 

13,8 

14.0 

332 

10.5 

10.6 

7,418 

16.1 

16.3 

7,829 

18.9 

19.2 

861 

15.0 

15.1 

35-44 

65,612 

25.6 

25.9 

662 

20.8 

21.1 

12,878 

28.0 

28.2 

12,364 

29.9 

30.3 

1,554 

27.0 

27.2 

45-54 

62,314 

24.3 

24.6 

826 

26.0 

26.4 

10,871 

23.6 

23.8 

9,589 

23.2 

23.5 

1,456 

25.3 

25.5 

55-64 

44,596 

17.4 

17.6 

588 

18.5 

18.8 

7,140 

15.5 

15.7 

5,608 

13.5 

13.7 

929 

16.2 

16.3 

63+ 

42,211 

16.5 

16,6 

681 

21.4 

21.7 

6,480 

14.1 

14.2 

4,726 

11.4 

11.6 

821 

14.3 

14.4 

UNKNOWN 

2,315 

.9 

.0 

44 

1.4 

.0 

430 

.9 

.0 

551 

1.3 

.0 

37 

.6 

.0 

TOTAL: 

FLAVOR 

Non-menthol/regular 

255,927 

100.0 

100.0 

3,177 

100.0 

100.0 

46.025 

100.0 

100.0 

41,419 

100.0 

100.0 

5,749 

10D.0 

100.0 

199,201 

77.8 

80.2 

2,446 

77.0 

81,2 

36,014 

78.2 

79.8 

31,640 

76.4 

78.6 

4,367 

76.0 

77.5 

MENTHOL 

49,145 

19.2 

19.8 

565 

17.8 

18.8 

9,110 

19.8 

20.2 

8,613 

20.8 

21.4 

1,269 

22.1 

22.5 

UNKNOWN 

7,531 

3.0 

.0 

166 

5.2 

.0 

901 

2.0 

.0 

1,166 

2.8 

.0 

113 

2.0 

.0 

TOTAL: 

255,927 

100.0 

100.0 

3,177 

1 DO. 0 

100,0 

Ln 

Tsl 

O 

-o' 

* 4 - 

100.0 

100.0 

41,419 

100.0 

10D.0 

5,749 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

39,225 

34.9 

36.9 

1.244 

39.2 

39.2 

15,129 

32.9 

32.9 

14,139 

34.1 

34.2 

1,977 

34.4 

34.4 

L1GHT/FLAVQR LCM TAR 

119.675 

46.8 

49.5 

1,264 

39.8 

39.8 

22,792 

49.5 

49.6 

19,451 

47.0 

47.0 

2,798 

48.7 

48.7 

ULTRA/EXTRA/LOW 

29,416 

11.5 

12.2 

336 

10.6. 

10.6 

5,406 

11.7 

11.8 

4,643 

11.2 

11.2 

568 

9.9 

9.9 

UNKNOWN 

14,355 

5.6' 

.0 

260 

8.2 

8.2 

2,174 

4.7 

4.7 

2,485 

6.0 

6.0 

349 

6.1 

6.1 

ioial: 

255,927: 

100.0 

100.0 

3,177 

100.0 

.0 

46,025 

100.0 

.0 

41,419 

100.0 

.0 

5,749 

100.0 

.0 

LENGTH 

< 85 S 

335' 

.1 

.1 

4 

.1 

.1 

52 

.1 

.1 

73 

.2 

.2 

1 

.0 

.0 

KING5/85 s 

08,604, 

34.6 

36.0 

1.020 

32.1 

34.2 

16,149 

35.1 

36.2 

14,935 

36.1 

37.6 

1.922 

33.4 

34.6 

LONGS/100 S 

152,463' 

59.6 

62.0 

1.908 

60.1 

63.9 

27, 520' 

59.8 

61.7 

24,143 

58.3 

60.8 

3,509 

61.0 

63.3 

EXTRA LONGS/120 S 

4,456; 

1.7 

1.8 

54 

1 .7' 

1.8 

89V 

1.9 

2.0 

578 

1.4 

1.5 

115 

2.0 

2.1 

UNKNOWN 

10,067 

3.9' 

.0 

191 

6.0 

.U 

1,413: 

3.1 

.0 

1,690 

4.1 

.0 

202 

3.5 

.0 

iuial: 

255,927 

1Q0.0 

100.0 

3,177 

100.0; 100.0 

46,025 

100.0 

liOD.O 

41,419 

100.0 

100.0 

5,749 

100.0 

100.0 

BUY KIND 

PACK 

28,926 

11.3 

11.9 

402 

12.7 

13.6 

5,588 

12.1 

12.7 

5,983 

14.4 

15.2 

70(1 

12.2 

12.9 

CARTON 

135,137 

52.8 

55.7 

1.624 

51 . 1 

54.9 

23,303 

50.6 

53.1 

19,923 

48.1 

50.7 

2.818 

49.0 

51.8 

BOTH 

78,497 

30.7 

32.4 

931 

29.3 

31.5 

14,980 

32.5 

34.1 

13.368 

32.3 

34.0 

1,923 

33.4 

35.3 

UNKNOWN 

13,367 

5.2 

.0 

220 

6.9 

.0 

2,154 

4.7 

.0 

2,145 

5.2 

.0 

308 

5.4 

.D 

TOTAL: 

255,927 

100.0 

100.0 

3,177 

100.0 

100.0 

46,025 

100.0 

100.0 

41,419 

1D0.0 

100.0 

5,749 

100.0 

100.0 

MANUFACTURER _______ 

PHILIP MORRIS 

14,094 

5.5 

6.2 

68 

2.1 

2.5, 

2,768 

6.0 

6.8 

2,094 

5.1 

5.9 

316 

5.5 

6.2 

L'RGWN & WILLIAMSON 

34,721 

13.6 

15.4 

471 

14.8 

17.3 

6,778 

14.7 

16.7 

6,211 

15.0 

17.4 

666 

11.6 

13.0 

LORILLARD 

8,390 

3.3 

3.7 

163 

5.1 

6.0 

1,577 

3.4 

3.9 

1.438 

3.5 

4.0 

185 

3.2 

3.6 

AMERICAN BRANDS 

22,197 

8.7 

9.8 

307 

9.7 

11.3 

4,208 

9.1 

ID.4 

3,237 

7.8 

9.0 

606 

10.5 

11.8 

LIGGETT 

4,759 

1.9 

2.1 

69 

2.2 

2.5 

831 

1.8 

2.0 

838 

2.0 

2.3 

68 

1.2 

1.3 

R. J. REYNOLDS 

141,756 

55.4 

62.7 

1,647 

51.8 

60.4 

24,388 

53.0 

60.1 

21,971 

53.0 

61.4 

5,275 

57.0 

64.0 

UNKNOWN 

30,010 

11.7 

.0 

452 

14.2 

.0 

5,475 

11.9 

.0 

5,630 

13.6 

.0 

633 

11.0 

.0 

TOTAL: 

255,927 

100.0 

100.0 

3,177 

10D.0 

100.0 

46,025 

100.0 

100.0 

41,419 

100.0 

100.0 

5,749 

100.0 

1.00.0 


S6T<3H090Z 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



Report no. mddrhc 


DIRECT MARKETING TOPLINE PROFILE 


04/25/96 


PAGE 


6 



TOTAL LESS 

CELL 17 

LESS 

GENDER 

NUHBER 

1 

UNKWN 

NUMBER 

% 

UNKWN 

MALE 

107,726 

42.1 

42.8 

5,913 

40.3 

41.1 

FEMALE 

143,999 

56,3 

57,2 

8,466 

57.7 

58.9 

UNKNCWN 

4,202 

1.6 

.0 

291 

2.0 

.0 

TOTAL: 

255,927 

100,0 

100.0 

14.675 

100.0 

100.0 

AGE 

21-24 

3,454 

1.3 

1.4 

212 

1.4 

1.5 

25-34 

35,422 

13.8 

14.0 

1,857 

12.7 

12.7 

35-44 

65,612 

25.6 

25.9 

3,912 

26.7 

26.8 

45-54 

62,314 

24.3 

24.6 

3,658 

24.9 

25.1 

55-64 

44,596 

17.4 

17.6 

2,508 

17.1 

17.2 

65+ 

42,211 

16.5 

16.6 

2.431 

16.6 

16.7 

UNKNOWN 

2,315 

.9 

.0 

97 

.7 

.0 

TOTAL: 

255,927 

100.0 

100.0 

14,675 

100.0 

1DU.0 

FLAVOR 

NON-MENTHOL/REGULAR 

199,201 

77.8 

80.2 

11,361 

77.4 

78.8 

MENTHOL 

49,145 

19.2 

19.8 

3,051 

20.8 

21.2 

UNKNOWN 

7,581 

3.0 

.0 

263 

1.8 

.0 

TOTAL: 

255,927 

100.0 

100.0 

14,675 

100.0 

100.0 

TAR LEVEL 

FULL FLAVOR 

89,225 

34.9 

36.9 

5,276 

36.0 

36.0 

LIGHT/FLAVOR LOW TAR 

119,675 

46.8 

49.5 

6,930 

47.2 

47.3 

ULTRA/EXTRA/LOW 

29,416 

11.5 

12.2 

1 ,583 

10.8 

10.8 

UNKNOWN 

14,355 

5.6 

.0 

681 

4.6 

4.6 

TOTAL: 

255,927 

100.0 

100.0 

14,675 

100.0 

.0 

1 FNGTH 

< 85 S 

335 

.1 

,1 

23 

.2 

.2 

KINGS/85 S 

88,604 

34.6 

36.0 

5,004 

34.1 

35.2 

LONGS/100 S 

152,463 

59.6 

62.0 

8,890 

60,6 

62,5 

EXTRA LONGS/120 S 

4,450 

1.7 

1.8 

312 

2.1 

2.2 

UNKNOWN 

10,067 

3,9 

.0 

446 

3.0 

.0 

TOTAL: 

255,927 

mn.n 

100.0 

14.675 

100.0 

100.0 

RUY KIND 

PACK 

28,926 

11.5 

11.9 

1,843 

12.6 

13.2 

CARTON 

135,137 

52.8 

55.7 

7, 294 

49.7 

52,1 

BOTH 

78,497 

50.7 

32.4 

4,869 

33.2 

34.8 

UNKNOWN 

13,367 

5.2 

.0 

669 

4.6 

.0 

TOTAL: 

255,927 

100.0 

100.0 

14,675 

100.0 

100.0 

MANUTACTURER 

PHILIP MORRIS 

14.094 

5.5 

6.2 

736 

5.0 

3.6 

BROWN & WILLIAMSON 

34,721 

13.6 

15.4 

1,772 

12.1 

13.5 

LORILLARD 

8,390 

3.3 

3.7 

579 

3.9 

4.4 

AMERICAN BRANDS 

22,197 

8.7 

9.8 

1 ,667 

11.4 

12.7 

LIGGETT 

4,759 

1.9 

2.1 

403 

2.7 

3.1 

R. J. REYNOLDS 

141,756 

55.4 

62.7 

7,958 

54.2 

60.7 

UNKNOWN 

30,010 

11.7 

.0 

1,560 

10.6 

.0 

total: 

255,927 

100.0 

100.0 

14,675 

100.0 

100.0 


96im0902; 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 01 

LESS 

CELL D2 

LESS 

CELL 03 

LESS 

CELL 04 

LESS 

brands 

NUMBER 

X 

UNKWN 

NUMBER 

% 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

Unknown 

49,060 

19.2 

23.7 

2,701 

18.0 

22.0 

262 

17.5 

21.2 

282 

18.8 

23.2 

276 

18.4 

18.4 

Alpine *** 

61 

.0 

.0 

2 

.0 

.0 










Benson a hedges 

83 

.0 

.0 

4 

.0 

.0 










Cambridge *** 

5,453 

2.1 

2.6 

228 

1.5 

1.9 

47 

3.1 

3.8 

47 

3.1 

3.9 

38 

2.5 

2.5 

Marlboro 

2,883 

1.1 

1.4 

143 

1.0 

1.2 

22 

1.5 

1.8 

18 

1.2 

1.5 

13 

.9 

.9 

Merit 

120 

.0 

.1 

5 

.0 

.n 




1 

,1 

.1 




parliament lights 

15 

.0 

.0 













Saratoga 

2 

.0 

.0 













VIRGINIA SLIMS 

126 

.0 

.1 

3 

.0 

.0 

1 

.1 

.1 

2 

.1 

.2 




Pm blues 

1 

.0 

.0 













Philip morris int'l 

1 

.0 

.0 













Vs superslims 

1 

.0 

.0 













Bristol *** 

2,263 

.9 

1.1 

216 

1.4 

1.8 

2 

.1 

.7 

3 

.2 

.2 

4 

.3 

.3 

CARLTON 

1,886 

.7 

.9 

171 

1.1 

1.4 

5 

.3 

.4 

6 

.4 

,5 

14 

.9 

.9 

LUCKY STRIKE *** 

880 

.3 

.4 

54 

.4 

.4 

6 

.4 

.5 

5 

.3 

.4 

9 

.6 

.6 

PALL MALL 

2,827 

1.1 

1.4 

149 

1.0 

1.2 

12 

.8 

1.0 

15 

1.0 

1.2 

32 

2.1 

2.1 

SILVA THINS 

36 

.0 

.0 

2 

.0 

.0 

1 

.1 

. 1 




1 

,1 

.1 

tall 

60 

.0 

.0 

8 

.1 

,1 

1 

.1 

.1 







Tareyton 

512 

.2 

.2 

46 

.3 

.4 

4 

.3 

.3 

3 

.2 

.2 

6 

.4 

.4 

MALIBU *** 

609 

.2 

.3 

58 

.4 

.5 

3 

.2 

.2 

2 

. 1 

.7 

4 

.3 

.3 

CARI TON SI IMS 

19 

.0 

.0 

2 

.0 

.0 







2 

.1 

.1 

AMERICAN LIGHTS *** 

473 

.2 

.2 

50 

.3 

.4 




1 

.1 

.1 

1 

.1 

.1 

CAPRI 

153 

.1 

.1 

6 

.0 

.0 

t 

.1 

.1 

1 

.1 

.1 

2 

. 1 

.1 

BARCLAY 

18/ 

.1 

.1 

23 

.2 

.2 

2 

. 1 

.2 




1 

.1 

.1 

BELA1R 

590 

.2 

.3 

49 

.3 

,4 

3 

.2 

.2 

4 

.3 

.3 

5 

.3 

.3 

KIM SLIMS 25'5 *** 

37 

.0 

.0 

8 

.1 

.1 










Eli cutter 

31 

.0 

.0 

2 

.0 

.0 










moi 

3,561 

1.4 

1.7 

271 

1.8 

2.2 

23 

1.5 

1.9 

20 

1.3 

1.6 

22 

1.5 

1.5 

RALEIGH 

2,191 

.9 

1.1 

196 

1.3 

1.6 

11 

.7 

.9 

17 

1.1 

1.4 

16 

1.1 

1.1 

RICHLAND 25’S *** 

650 

.3 

.3 

61 

.4 

.5 

7 

.5 

.6 

2 

.1 

.2 

13 

.9 

.9 

ST. JANES COURT 

19 

.0 

.0 

1 

.0 

.0 










VICEROY *■** 

4,744 

1.9 

2.3 

263 

1.8 

2.1 

30 

2.0 

2.4 

31 

2.1 

2.5 

39 

2.6 

2.6 

TALCON LIGHTS 

35 

.0 

.0 

5 

.0 

.0 




1 

.1 

,1 

1 

. 1 

. 1 

CHESTERFIELD 

207 

.1 

.1 

11 

.1 

.1 

1 

.1 

. 1 

1 

. 1 

. 1 




DORADO 

16(1 

.1 

.1 

10 

. 1 

.1 







1 

. 1 

. 1 

EVE 

275 

.1 

.1 

22 

.1 

.2 

2 

.1 

.2 

1 

.1 

,1 

1 

.1 

. 1 

LARK : 

184 

.1 

.1 

8 

.1 

.1 




1 

.1 

.1 




PYRAMID *** 

3,739 

1.5 

1.8 

219 

1.5 

1.8 

14 

.9 

1.1 

24 

1.6 

2.0 

22 

1.5 

1,5 

STRIDE"** 

37 

.0 

.0 

2 

.0 

.0 










L & M 

276 

.1 

.1 

15 

■ .1 

.1 

1 

.1 

.1 

2 

.1 

.2 

3 

.2 

.2 

ST. MORITZ 

13 

.0 

.0 

1 

.0 

.0 










SAWY *** 

24 

.0 

.0 

1 

.0 

.0 










MONTCLAIR *** 

248 

..1 

.1 

7 

.0 

.1 

2 

.1 

.2 

2 

.1 

.2 

2 

. 1 

, 1 

KENT GOLDEN LIGHTS 

77 

.0 

.0 

6 

.0 

.0 

1 

. 1 

.1 

2 

.1 

.2 

1 

. 1 

, 1 

KENT 

869 

,3 

.4 

81 

.5 

.7 

7 

.5 

.6 

3 

.2 

.2 

7 

.5 

. 5 

MAX 

69 

.0 

,0 

3 

.0 

.0 










NEWPORT 

2,181 

.9 

1.1 

202 

1.3 

1.6 

5 

.3 

.4 

12 

.8 

1 .0 

15 

1.0 

1.0 

OLD GOLD 

1,468 

.6 

.7 

61 

.4 

.5 

10 

.7 

.8 

13 

.9 

1.1 

13 

.9 

.9 

SATIN 

25 

.0 

.0 

3 

.0 

.0 







1 

. 1 

. 1 

SPRING 

10 

.0 

.0 

1 

.0 

.0 











£61^10902 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



DIRECT MARKETING TOPLINE PROFILE 


04/25/96 


REPORT NO. MDDR14C 


TOTAL LESS 


(I RANDS 

NUMBER 

. X 

UNKWN 

TRIUMPH 

2) 

; .0 

.0 

TRUE 

419 

.2 

.2 

KENT III 

139 

.1 

.1 

NEWPORT STRIPES 

16 

.0 

.0 

HARLEY DAVIDSON*** 

775 

.3 

.4 

MISTY SLIMS *** 

9,634 

3.8 

4.7 

BULL DURHAM *** 

66 

.0 

.0 

MERIT ULTIMA 

2 

.0 

.0 

DAVES 

1 

.0 

.0 

ASTOR tt f 

36 

.0 

.0 

BRIGHT 

152 

.1 

.1 

CAMEL 

15,239 

6.0 

7.4 

CENTURY 25'S *** 

1,619 

.6 

.8 

DORAL *** 

83,673 

32.7 

40.4 

MORE 

862 

,3 

.4 

NOW 

945 

.4 

.5 

RITZ 

11 

.0 

.0 

SALEM 

6,240 

2.4 

3.0 

STERLING *** 

1,424 

.6 

.7 

VANTAGE 

2,781 

1.1 

1.3 

WINSTON 

22,169 

8.7 

10.7 

MAGNA *** 

609 

.2 

.3 

MILD SEVEN 

15 

.0 

.0 

ROTHMANN'S 

io: 

.0 

.0 

CHELSEA 

6: 

.0 

.0 

CLASS A tt 

328 

.1 

.2 

BRONSON tt 

546 

.2 

.3 

EXPORT A 

14 

.0 

.0 

BASIC tt 

992 

.4 

.5 

COINS tt 

10 

.0 

.0 

COST CUTTERS tt 

105 

.0 

.1 

DELTA tt 

20 

.0 

.0 

PRICE BREAKER tt 

26R 

.1 

.1 

QUALITY tt 

350 

.1 

.2 

SCOTCH BUY tt 

131 

.1 

.1 

YOURS tt 

529 

.2 

.3 

WORTH tt 

566 

.2 

.3 

GENERIC/STORE tt 

15,773 

6.2 

7.6 

UNKNOWN 

49,060 

100.0 

100.0 

TOTAL: 

255,927 

100.0 

10D.0 


CELL 

01 

LESS 

CELL 02 

LESS 

NUMBER 

X 

UNKV . 

NUMBER X 

UNKWN 

1 

.0 

.0 



40 

.3 

.3 

2 .1 

.2 

18 

.1 

.1 



2 

.0 

.0 



32 

.2 

.3 

8 .5 

.6 

489 

3.3 

4,0 

53 3.5 

4.3 

2 

.0 

.0 




2 

.0 

.0 




17 

.1 

.1 




963 

6.4 

7.8 

93 

6.2 

7.5 

105 

.7 

.9 

5 

.3 

.4 

4,376 

29.2 

35.6 

580 

38.7 

46.8 

58 

.4 

.5 

4 

.3 

.3 

94 

.6 

.8 

5 

.3 

.4 

536 

3.6 

4.4 

22 

1.5 

1.8 

97 

.6 

.8 

5 

.3 

.4 

240 

1.6 

2.0 

12 

.5 

1.0 

1,294 

8.6 

10.5 

118 

7.9 

9.5 

47 

.3 

.4 

1 

. 1 

.1 

! i 

.0 

.0 




12 

.1 

.1 

3; 

.2 

.2 

36 

.2 

.3 

2 

.1 

.2 

1 

.0 

.0 




44 

.3 

.4 

14 

.9 

1.1 

1 

.0 

.0 




4 

.0 

.0 

1 

.1 

.1 

1 

.0 

.0 




13 

.1 

.1 

2 

.1 

.2 

21 

.1 

.2 

3 

.2 

.2 

5 

.0 

.0 

1 

.1 

.1 

23 

.2 

.2 

3 

.2 

,2 

20 

.1 

.2 

4 

.3 

.3 

1,025 

6.8 

8.3 

73 

4.9 

5.9 

2,701 

100.0 

100.0 

262 

100.0 

100.0 

15,000 

100.0 

100.0 

1,500 

100.0 

100.0 


PAGE 8 


CELL 

03 

1. ESS 

CELL 04 

LESS 

NUMBER 

% 

UNKWN 

NUMBER % 

UNKWN 

2 

.1 

.2 

2 .1 

.1 

1 

.1 

, 1 



5 

.3 

.4 

7 ,5 

.5 

49 

3.3 

4.0 

24 1 .6 

1.6 





2 

.1 

.1 

69 

4,6 

5.7 

100 

6.7 

6,7 

6 

.4 

.5 

18 

1.2 

1.2 

546 

36.4 

44.8 

399 

26.6 

26.6 

7 

.5 

.6 

6 

,4 

.4 

6 

.4 

.5 

11 

.7 

.7 

28 

1.9 

2.3 

26 

1.7 

1.7 

7 

.5 

.6 

8 

.5 

.5 

14 

.9 

1.1 

37 

2.5 

2,5 

127 

8.5 

10,4 

179 

11.9 

11.9 

1 

.1 

.1 

4 

.3 

.3 


2 

.1 

.2 

6 

.4 

.4 

2 

.1 

.2 

4 

.3 . 

.3 

6 

.4 

.5 

2 

.1 

. 1 





1 

.1 

. 1 

1 

. 1 

.1 

2 

.1 

. 1 

1 

. 1 

.1 

1 

.1 

,1 

3 

.2 

.2 




3 

.2 

.2 

3 

.2 

.2 

92 

6.1 

7.6 

93 

6.2 

6.2 

282 

100.0 

100.0 

276 

100.0 

100.0 

500 

100.0 

100.0 

1,500 

100.0 

100.0 


86mT0908 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 




Report no. MDDR14C 


TOTAL LESS 


Brands 

NUMBER 

X 

UNKWN 

Unknown 

49,060 

19.2 

23.7 

MPINE *** 

61 

.0 

.0 

BENSON & HEDGES 

83 

.0 

.0 

Cambridge *** 

5,453 

2.1 

2.6 

Marlboro 

2,883 

1.1 

1.4 

Merit 

120 

,0 

.1 

Parliament lights 

15 

.0 

.0 

SARATOGA 

2 

.0 

.0 

Virginia slims 

126 

.0 

.1 

pm blues 

1 

.0 

.0 

PHILIP MORRIS INT'L 

1 

.0 

.0 

VS SUPERSLIMS 

1 

.0 

.0 

BRISTOL *** 

2,263 

.9 

1.1 

CARLTON 

1,886 

.7 

.9 

LUCKY STRIKE *** 

880 

.3 

.4 

PALL HALL 

2,827 

1.1 

1.4 

SILVA THINS 

36 

.0 

.0 

TALL 

60 

.0 

.0 

TAREYTON 

512 

.2 

.2 

MALIBU *** 

609 

.2 

.3 

CARLTON SLIMS 

19 

.0 

.0 

AMERICAN LIGHTS *** 

473 

.2 

.2 

CAPRI 

153 

.1 

.1 

BARCLAY 

, 187 

.1 

.1 

BELAIR 

590 

.2 

.3 

KIM SLIMS 25‘S *** 

37 

.0 

.0 

ELI CUTTER 

31 

.0 

.0 

KOQL 

3,561 

1.4 

1.7 

RAS EIGH 

2,191 

.9 

1.1 

RICHLAND 25'S *** 

650 

.3 

.3 

ST. JAMES COURT 

19 

.U 

.0 

VICEROY *** 

4,744 

1.9 

2.3 

FALCON LIGHTS 

35 

.0 

.0 

CHESTCRFI ELD 

207 

.1 

.1 

DORADO 

160 

. 1 

.1 

EVF 

275 

.1 

.1 

LARK 

184 

.1 

.1 

PYRAMID *** 

3,739 

1.5 

1.8 

STRIDE”** 

37 

.0 

.0 

L & M 

276 

.1 

.1 

ST. MORITZ 

13 

.0 

.0 

SAVVY *** 

24 

.0 

.0 

MONTCLAIR *** 

248 

.1 

.1 

KENT GOLDEN LIGHTS 

77 

.0 

.0 

KENT 

869 

.3 

.4 

MAX 

69 

.0 

.0 

NEWPORT 

2,181 

.9 

1.1 

OLD GOLD 

1,468 

.6 

.7 

SATIN 

25 

.0 

.0 

SPRING 

10 

.0 

.0 


DIRECT MARKETING TOPLINE PROTII.E 


CELL 05 

1 FSS 

CELL 06 

LESS 

NUMBER X 

UNKWN 

NUMBER 

X 

UNKWN 

288 19.2 

23.8 

291 

19.4 

24.1 

1 .1 

.1 

2 

. 1 

.2 

10 1.2 

1.5 

27 

1.8 

2,2 

17 1.1 

1.4 

24 

1.6 

2.0 



1 

.1 

.1 



2 

.1 

.2 


4 

.3 

.3 

23 

1.5 

1.9 

10 

.7 

.8 

11 

.7 

.9 

5 

.3 

.4 

5 

.3 

.4 

28 

1.9 

2.3 

16 

1.1 

1.3 

1 

.1 

.1 

1 

.1 

.1 

3 

.2 

,2 

5 

.3 

.4 

1 

.1 

.1 

4 

.3 

.3 




1 

.1 

.1 

3 

.2 

.2 

1 

.1 

.1 

1 

.1 

.1 




6 

.4 

.5 

2 

.1 

,2 

2 

.1 

.2 

2 

.1 

.2 

1 

.1 

.1 




17 

1.1 

1.4 

22 

1.5 

1.8 

31 

2.1 

2.6 

13 

.9 

1.1 

6 

.4 

.5 

6 


.5 

34 

2.3 

2.8 

19 

1.3 

1.6 

1 

.1 

.1 

1 

.1 

.1 

1 

.1 

.1 




1 

.1 

.1 

1 

.1 

.1 

17 

1.1 

1.4 

27 

1.8 

2.2 

1 

.1 

.1 




1 

.1 

.1 




1 

.1 

.1 

1 

.1 

. 1 




1 

.1 

. 1 

8 

.5 

.7 

4 

.3 

.3 

2 

.1 

.2 

1 

. 1 

.1 

16 

1.1 

1,3 

7 

.5 

.6 

10 

,7 

.8 

13 

.9 

1.1 

1 

.1 

.1 
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CELL 07 

LESS 

CELL 08 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

310 

20.7 

26.1 

14,575 

18.5 

18.5 

2 

.1 

.2 

15 

.0 

.0 

1 

.1 

.1 

26 

.0 

.0 

20 

1.3 

1.7 

2,829 

3.6 

3.6 

23 

1.5 

1.9 

916 

1.2 

1.2 

1 

.1 

. 1 

50 

.1 

.1 

1 

.1 

.1 

6 

.0 

.0 

3 

.2 

.3 

40 

. 1 

.1 


16 

1.1 

1.3 

162 

.2 

.2 

12 

.8 

1.0 

384 

.5 

.5 

5 

.3 

.4 

290 

.4 

.4 

14 

.9 

1.2 

925 

1.2 

1.2 




12 

.0 

.0 




14 

.0 

.0 

4 

.3 

.3 

136 

.2 

.2 

3 

.2 

.3 

136 

.2 

.2 




4 

.0 

.0 

3 

.2 

.3 

106 

.1 

.1 

2 

.1 

.2 

43 

.1 

.1 

1 

.1 

. 1 

49 

.1 

.1 

7 

.5 

.6 

167 

.2 

.2 




8 

.0 

.0 




15 

.0 

.0 

16 

1.1 

1.3 

917 

1.2 

1.2 

11 

./ 

.y 

608 

.8 

.8 

3 

.2 

.3 

158 

.2 

.2 




8 

.0 

.0 

18 

1.2 

1.5 

1,485 

1.9 

1.9 




6 

.0 

.0 

1 

.1 

.1 

! 53 

.1 

.1 

1 

.1 

.1 

32 

.0 

.0 

4 

.3 

.3 

55 

.1 

.1 

1 

.1 

.1 

38 

.0 

.0 

20 

1.9 

2.4 

1,040 

1.3 

1.3 




9 

.0 

.0 

1 

.1 

.1 

95 

.1 

.1 

1 

.1 

.1 

3 

.0 

.0 




9 

.D 

.0 

1 

.1 • 

.1 

112 

.1 

.1 

1 

.1 

.1 

15 

,0 

.0 

5 

.3 

.4 

172 

.2 

.2 

1 

. 1 

.1 

25 

.0 

.0 

8 

.5 

.7 

441 

.6 

.6 

11 

.7 

.9 

548 

.7 

,7 




3 

.0 

.0 




2 

.0 

.0 


66T<3H090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



REPORT NO. MDDR14C DIRECT MARKETING TOPLINE PROFILE 04/25/96 PAGE 1 



TOTAL LESS 

CELL 05 

LESS 

CELL 06 

LESS 

CELL 

LESS 

CELL Q8 

ss 

BRANDS • 

NUMBER 

X 

UNKWN 

NUMBER 

It 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

It 

UNKWN 

TRIUMPH 

21 

.0 

.0 







1 

.1 

.1 

5 

.0 

.0 

TRUE 

419 

.2 

.2 

3 

.2 

.2 




1 

.1 

.1 

86 

.1 

.1 

KENT III 

139 

.1 

.1 




2 

.1 

.2 

1 

.1 

.1 

23 

.0 

.0 

NEWPORT STRIPES 

16 

.0 

.0 




1 

.1 

.1 




2 

.0 

.0 

HARLEY DAVIDSON*** 

775 

.3 

.4 

11 

.7 

.9 

S 

.3 

.4 

4 

.3 

.3 

241 

.3 

.3 

MISTY SUMS *** 

9,634 

3.8 

4.7 

35 

2.3 

2.9 

61 

4.1 

5.0 

71 

4.7 

6.0 

2,712 

3.4 

3.4 

BULL DURHAM *** 

66 

.0 

.0 




1 

.1 

.1 




27 

.0 

.0 

MERIT ULTIMA 

2 

.0 

.0 










1 

.0 

.0 

DAVES 

1 

.0 

.0 













ASTOR tt 

36 

.0 

.0 










9 

.0 

.0 

BRIGHT 

152 

.1 

.1 

5 

.3 

.4 




1 

.1 

.1 

17 

.0 

.0 

CAMEL 

15,239 

6.0 

7.4 

94 

6.3 

7.8 

128 

8.5 

10.6 

118 

7.9 

9.9 

3,860 

4.9 

4.9 

CENTURY 25'S *** 

1,619 

.6 

.8 

11 

.7 

.9 

5 

.3 

.4 

11 

.7 

.9 

435 

.6 

.6 

DORAL *** 

83,673 

32.7 

40.4 

413 

27.5 

34.1 

445 

29.7 

36.8 

411 

27.4 

34.5 

29,815 

37.9 

37.9 

MORE 

862 

.3 

.4 

8 

.5 

.7 

8 

.5 

.7 

8 

.5 

.7 

240 

.3 

.3 

NOW 

945 

.4 

.5 

7 

.5 

.6 

5 

.3 

.4 

7 

.5 

.6 

196 

.2 

.2 

RI1 L 

11 

.0 

.0 










4 

.0 

.0 

SALEM 

6,240 

2.4 

3.0 

54 

3.6 

4.5 

50 

3.3 

4.1 

4 7 

3.1 

3.9 

1,289 

1.6 

1.6 

STERLING *** 

1,424 

.6 

.7 

7 

.5 

.6 

7 

.5 

.6 

9 

.6 

.8 

360 

.5 

.5 

VANTAGE 

2,781 

1.1 

1.3 

32 

2.1 

2.6 

9 

.6 

.7 

13 

.9 

1.1 

725 

.9 

.9 

WINSTON 

22,169 

8.7 

10.7 

178 

11.9 

14.7 

126 

8.4 

10.4 

141 

9.4 

11.8 

6,195 

7.9 

7,9 

MAGNA *** 

609 

.2 

.3 

3 

.2 

.2 

4 

.3 

.3 

3 

.2 

.3 

129 

.2 

.2 

MILD SEVEN 

15 

.0 

.0 










7 

.0 

.0 

ROTHKANN'S 

Hi 

.0 

.0 










3 

.0 

.0 

CHELSEA 

6 

.0 

.0 













CLASS A ## 

328 

.1 

.2 

2 

.1 

.2 

4 

.3 

.3 

1, 

.3 

.3 

106 

. .1 

.1 

BRONSON U 

546 

.2 

.3 

6 

.4 

.5 

2 

.1 

.2 

3 

.2 

. 3 

155 

,7 


EXPORT A 

14 

.0 

.0 










/, 

.0 

.0 

BASIC #* 

992 

. 4 

.5 

5 

.3 

.4 

6 

.4 

.5 

5 

.3 

.4 

380 

: .5 

.5 

COINS ## 

10 

.0 

.0 










1 

.0 

. .0 

COST CUTTERS §* 

105 

.0 

.1 







1 

. 1 

.1 

35 

.0 

.0 

DELTA #* 

20 

.0 

.0 










5 

.0 

.0 

PRICE BREAKER ## 

268 

.1 

.1 










68 

.1 

.1 

QUALITY ## 

350 

,1 

. 2 




1 

. 1 

.1 

2 

. 1 

.2 

98 

.1 

. 1 

SCOTCH BUY ## 

131 

.1 

. 1 

1 

. 1 

.1 







43 

.1 

.1 

YOURS ## 

529 

.2 

.3 

1 

.1 

.1 

5 

.3 

.4 

9 

.6 

.8 

166 

.2 

.2 

WORTH ## 

566 

.2 

.3 

3 

.2 

.2 

3 

.2 

.2 

3 

.2 

.3 

151 

.2 

.2 

GENERIC/STORE ## 

15,773 

6.2 

7.6 

84 

5.6 

6.9 

88 

5.9 

7.3 

86 

5.7 

7.2 

4,288 

5.5 

5.5 

UNKNCWN 

49,060 

100.0 

100,0 

288 

100.0 

100.0 

291 

100.0 

100.0 

310 

100.0 

100.0 

14,575 

100.0 

100.0 

TOTAL: 

255,927 

100.0 

100.0 

1,500 

100.0 

100.0 

1,500 

100.0 

100.0 

1.500 

100.0 

100.Q 

78,623 

100.0 

100.0 


00£°j 1^0902 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS CELL 09 LESS 


BRANDS 

NUMBER 

X 

IINKWN 

NUMBER 

X 

UNKWN 

Linknown 

49,060 

19.2 

23.7 

1,074 

17.3 

20.9 

ALPINE *** 

61 

.0 

.0 




BENSON & HEDGES 

83 

.0 

.0 

4 

.1 

, 1 

CAMBRIDGE *** 

5,453 

2.1 

2.6 

131 

2.1 

2.6 

MARLBORO 

2,883 

1.1 

1.4 

68 

1.1 

1.3 

Merit 

120 

.0 

.1 




PARLIAMENT LIGHTS 

15 

.0 

.0 




SARATOGA 

2 

.0 

.0 




VIRGINIA SLIMS 

126 

.0 

.1 

3 

.0 

.1 

PM BLUES 

1 

.0 

.0 




PHILIP MORRIS INT'L 

1 

.0 

.0 




VS SUPERSLIMS 

1 

.0 

.0 




BRISTOL *** 

2,263 

.9 

1.1 

18 

.3 

.4 

CARLTON 

1,886 

.7 

.9 

82 

1.3 

1.6 

LUCKY STRIKE *** 

880 

.3 

.4 

25 

.4 

.5 

PALL MALL 

2,827 

1.1 

1.4 

103 

1.7 

2.0 

SILVA THINS 

36 

.0 

.0 

1 

.0 

.0 

TALL 

60 

.0 

.0 




TAREYTON 

51? 

.2 

.2 

19 

.3 

.4 

MALIBU *** 

609 

.2 

.3 

16 

.3 

.3 

CARLTON SLIMS 

19 

.0 

.0 




AMERICAN LIGHTS *** 

473 

.2 

.2 

15 

.2 

.3 

CAPRI 

153 

. 1 

. 1 

3 

.0 

.1 

BARCLAY 

187. 

.1 

.1 

7 

.1 

.1 

6ELAIR 

590 

.2 

.3 

9 

. 1 

.2 

KIM SLIMS 25'S *** 

37 

.0 

.0 

1 

.0 

.0 

ELI CUTTER 

31 

.0 

.0 




KOOL 

3,561 

1.4 

1.7 

93 

1,5 

1.8 

RALEIGH 

2,191 

.9 

1.1 

106 

1 . ( 

2.1 

RICHLAND 25'S *** 

650 

.3 

.3 

15 

.2 

.3 

ST. JAMES COURT 

19 

.0 

.0 




VICEROY *** 

4,744 

1.9 

2.3 

127 

2.0 

2.5 

FALCON LIGHTS 

35 

.0 

.0 

1 

.0 

.0 

CHESTERFIELD 

207 

.1 

.1 

8 

.1 

.2 

DORADO 

160 

.1 

. 1 

5 

.1 

.1 

EVE 

275 

.1 

.1 

10 

.2 

.2 

LARK 

184 

.1 

.1 

7 

.1 

.1 

PYRAMID *** 

3,739 

1.5 

1.8 

103 

1.7 

2.0 

STRIDE*** 

37 1 

.0 

.0 




LAM 

276, 

.1 

.1 

8 

.1 

.2 

ST. MORITZ 

13 

.0 

.0 




SAVVY *** 

241 

.0 

.0 




MONTCLAIR *** 

248 

,1 

.1 

5 

.1 

.1 

KENT GOLDEN LIGHTS 

77 

.0 

.0 

2 

,0 

.0 

KENT 

869! 

.3 

.4 

41 

.7 

.8 

MAX 

69 

.0 

.0 

5 

. 1 

.1 

NEWPORT 

2,181 

.9 

1.1 

57 

.9 

1.1 

OLD GOLD 

1,468 

,6 

.7 

31 

.5 

.6 

SATIN 

25 

.0 

.0 

1 

.0 

.0 

SPRING 

10 

.0 

.0 





m<^T090S 


CELL 10 

LESS 

CELL 11 

LESS 

CELL 12 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

1,487 

14.8 

17.3 

186 

12.3 

14,1 

4,845 

19.8 

19.8 

3 

.0 

.0 




4 

.0 

.0 

3 

.0 

.0 




10 

.0 

.0 

263 

2.6 

3.1 

8 

.5 

.6 

441 

1.8 

1.8 

109 

1.1 

1.3 

8 

.5 

.6 

239 

1.0 

1.0 

7 

.1 

.1 




15 

.1 

.1 







2 

.0 

.0 







1 

.0 

.0 

5 

.0 

. 1 




16 

. 1 

.1 


49 

.5 

.6 

6 

.4 

.5 

32 

.1 

.1 

36 

.4 

.4 

8 

.5 

.6 

194 

.8 

.8 

25 

.2 

.3 

5 

.3 

.4 

118 

.5 

.5 

115 

1.1 

1.3 

26 

1.7 

2.0 

336 

1.4 

1.4 







2 

.0 

.0 

1 

.0 

.0 




5 

.0 

.0 

13 

.1 

.2 

4 

.3 

.3 

64 

.3 

.3 

12 

.1 

.1 

5 

.3 

.4 

50 

.2 

.2 

14 

.1 

.2 

4 

.3 

.3 

44 

.2 

.2 

1 

.0 

.0 




19 

. 1 

.1 

1 

.0 

.0 




9 

.0 

.0 

9 

.1 

.1 

4 

.3 

.3 

46 

.2 

.2 

1 

.0 

.0 




2 

.0 

.0 

3 

.0 

.0 




1 

.0 

.0 

122 

1.2 

1.4 

27 . 

1.8 

2.0 

298 

1.2 

1.2 

68 

.9 

1.0 

35 

2.3 

2.6 

166 

.7 

.7 

27 

.3 

.3 

5 

.3 

.4 

28 

.1 

. 1 

211 

2.1 

2.5 

42 

2.8 

3.2 

556 

2.3 

2.3 







1 

.0 

.0 

3 

.0 

.0 




40 

.2 

.2 

9 

,1 

.1 

1 

.1 

.1 

6 

.0 

.0 

5 

.0 

.1 




17 

. 1 

. 1 

3 

.0 

.0 

1 

.1 

.1 

33 

.1 

.1 

90 

.9 

1 .0 

19 

1.3 

1.4 

410 

1.7 

1.7 

3 

.0 

.0 




4 

.0 

.0 

12 

.1 

.1 




29 

.1 

.1 







1 

.0 

.0 

2 

.0 

.0 




2 

.0 

.0 

13 

,1 

.2 

3 

.2 

.2 

45 

.2 

.2 

2 

.0 

.0 

2 

,1 

.2 

5 

.0 

.0 

13 

.1 

.2 

9 

.6 

.7 

75 

.3 

.3 

1 

.0 

.0 




5 

.0 

.0 

103 

1.0 

1.2 

42 

2.8 

3.2 

246 

1.0 

1.0 

5 

.0 

.1 




103 


.4 

1 

.0 

.0 




2 

!o 

.0 







1 

.0 

.0 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 09 

LESS 

CELL 10 

LESS 

CELL 11 

LESS 

CELL 12 

LESS 

BRANDS ' 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

TRIUMPH 

21 

.0 

.0 

t 

.0 

.0 




1 

.1- 

.1 

1 

.0 

.D 

TRUE 

419 

.2 

.2 

10 

.2 

.2 

15 

.1 

.2 

5 

.3 

.4 

37 

.2 

.2 

KENT III 

139 

.1 

.1 

6 

.1 

.1 

1 

.0 

.0 




11 

.0 

.0 

NEWPORT STRIPES 

16 

.0 

.0 










1 

.0 

.0 

HARLEY DAVIDSON*** 

77 5 

.3 

.4 

31 

.5 

.6 

36 

.4 

.4 

11 

.7 

.8 

41 

.2 

.2 

MISTY SUMS *** 

9,634 

3.8 

4.7 

153 

2.5 

3.0 

438 

4.4 

5.1 

46 

3.0 

3.5 

1,042 

4.3 

4.3 

BOLL DURHAM *** 

66 

.0 

.0 

1 

.0 

.0 

4 

.0 

.0 




6 

.0 

.0 

MERIT ULTIMA 

2 

.0 

.0 













DAVES 

1 

.0 

.0 










1 

.0 

.0 

ASTOR #tt 

36 

.0 

.0 




2 

.0 

.0 




5 

.0 

.0 

BRIGHT 

152 

.1 

.1 

6 

,1 

.1 

2 

.0 

.0 

3 

.2 

.2 

8 

.0 

.0 

CAMEL 

15,239 

6.0 

7.4 

377 

6.1 

7.5 

404 

4.0 

4.7 

50 

3.3 

3.8 

1,044 

4.3 

4.3 

CENTURY 25'S *** 

1,619 

.6 

.8 

50 

.8 

1.0 

40 

.4 

.5 

7 

.5 

.5 

155 

.6 

.6 

DORAL *** 

83,673 

32.7 

40.4 

1,723 

27.7 

33.5 

4,422 

43.9 

51.6 

564 

37.4 

42.6 

9,041 

36.9 

36.9 

MORE 

B62 

.3 

.4 

25 


.5 

22 

.2 

.3 

3 

.2 

.2 

91 

.4 

.4 

NOW 

945 

.4 

.5 

32 

.5 

.6 

12 

.1 

.1 

5 

.3 

.4 

85 

.3 

.3 

RITZ 

11 

.0 

.0 

2 

.0 

.0 










SALEM 

6,240 

2.4 

3.0 

162 

2.6 

3.2 

178 

1.8 

2.1 

54 

3.6 

4.1 

379 

1.5 

1.5 

STERLING *** 

1.424 

.6 

J 

27 

,4 

.5 

48 

.5 

.6 

3 

.2 

.2 

144 

.6 

.6 

VANTAGE 

2,781 

1.1 

1.3 

161 

2.6 

3.1 

98 

1.0 

1.1 

36 

2.4 

2.7 

117 

.5 

.5 

WINSTON 

22,169 

8.7 

10.7 

763 

12.3 

14.9 

893 

8.9 

10.4 

196 

13.0 

14.8 

2,000 

8.2 

8.2 

MAGNA *** 

609 

.2 

.3 

12 

.2 

.2 

14 

.1 

.2 

3 

.2 

.2 

45 

.2 

.2 

MILD SEVEN 

15 

.0 

.0 




1 

.0 

.0 







ROTHMANN'S 

10 

.0 

.0 




2 

.0 

.0 







CHELSEA 

6 

.0 

.0 










1 

.0 

.0 

CLASS A ## 

328 

.1 

.2 

9 

.1 

.2 

9 

.1 

.1 

1 

. 1 

.1 

15' 

.1 

.1 

BRONSON *# 

546 

. .2 

.3 

20 

.3 

.4 

14 

.1 

.2 

1 

.1 

.1 

22 

.1 

.1 

EX FORT A 

14 

.0 

.0 










1 

.0 

,0 

BASIC ## 

99? 

.4 

.5 

14 

. 2 

.3 

34 

,3 

.4 

4 

.3 

.3 

120 

,5 

i .5 

COINS ## 

10 

.0 

.0 




1 

.0 

.0 




1 

.0 

' : .0 

COST CUTTERS ## 

105 

.0 

.1 




1 

.0 

.0 




6 

.0 

.0 

DELTA ## 

20 

.0 

.0 










2 

.0 

.0 

PRICE BREAKER ## 

268 

.1 

.1 

4 

.1 

.1 

10 

,1 

.1 

1 

. 1 

. 1 

i 39 

.2 

.2 

QUALITY U 

350 

.1 

.2 

6 

. 1 

. 1 

5 

.0 

.1 




59 

.2 

.2 

SCOTCH BUT ffl 

131 

.1 

.1 

3 

.0 

.1 







16 

. 1 

■ .1 

YOURS ## 

529 

.2 

.3 

6 

■;i 

.1 







i 22 

.1 

.1 

WORTH ## 

566 

.2 

.3 

10 

..2 

.2 

8 

. 1 

.1 

? 

.1 

.2 

i 39 

.2 

.2 

GENFRTC/STORE ## 

15,773 

■6.2 

7.6 

392 

6.:3 

7.6 

481 

4.8 

5.6 

63 

4.2 

4.8 

1,310 

5.4 

5.4 

UNKNOWN 

49,060 

100.0 

100,0 

1,074 

100.0 

100.0 

1,487 

100.0 

100.0 

186 

100.0 

100.0 

4,845 

100.0 

100.0 

TOTAL: 

255,927 

100.0 

100.0 

6,210 

100,0 

100.0 

10,065 

10O.Q 

100.0 

1,509 

100.0 

100.0 

24,475 

100.D 

100.0 




Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 13 

LESS 

CELL 14 

LESS 

CELL 15 

LESS 

CELL 16 

LESS 

fiRANOS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UKKWN 

UNKNOWN 

49,060 

19.2 

23.7 

681 

21.4 

27.3 

9,378 

20.4 

25.6 

8,170 

19.7 

24.6 

928 

16.1 

16. 1 

Alpine *** 

61 

.0 

.0 




24 

.1 

.1 

5 

.0 

.0 

2 

.0 

.0 

Benson & hedges 

83 

.0 

.0 

1 

.0 

.0 

21 

.n 

. 1 

6 

.0 

.0 

2 

.0 

.0 

Cambridge *** 

5,453 

2.1 

2.6 

7 

.2 

.3 

823 

1.B 

2.2 

428 

1.0 

1.3 

20 

.3 

.3 

Rarlboro 

2,883 

1.1 

1.4 

21 

.7 

.8 

585 

1.3 

1.6 

454 

1.1 

1.4 

55 

1.0 

1 .0 

RERIT 

120 

.0 

.1 

1 

.0 

.0 

20 

.0 

.1 

12 

.0 

.0 

1 

.0 

.0 

parliament lights 

15 

.0 

.0 




5 

.0 

.0 

1 

.0 

.0 




SARATOGA 

2 

.0 

.0 













Virginia slims 

126 

.0 

.1 




24 

.1 

.1 

12 

.0 

.0 

2 

,0 

.0 

PM BLUES 

1 

.0 

.0 













Philip morris int'l 

1 

.0 

.0 




1 

.0 

.0 







Vs SUPERSLIMS 

1 

.0 

.0 







1 

.0 

.0 




BRISTOL *** 

2,263 

.9 

1.1 

6 

.2 

.2 

618 

1.3 

1.7 

736 

1.8 

2.2 

191 

3.3 

3.3 

CARLTON 

1,886 

.7 

.9 

49 

1.5 

2.0 

309 

.7 

.8 

415 

1.0 

1.2 

34 

.6 

.6 

LUCKY STRIKE *** 

880 

.3 

.4 

14 

.4 

.6 

125 

.3 

.3 

117 

.3 

.4 

23 

.4 

,4 

PALL MALL 

2,827 

1.1 

1.4 

55 

1.7 

2.2 

393 

,9 

1.1 

382 

.9 

1.1 

53 

.9 

’.9 

SILVA THINS 

36 

.0 

.0 

1 

.0 

.0 

7 

.0 

.0 

7 

.0 

.0 




TALL 

60 

.0 

.0 

1 

.0 

.0 

15 

.0 

.0 

9 

.0 

.0 




TAREYTOfI 

512 

.2 

.2 

17 

.5 

.7 

64 

.1 

. 2 

88 

.2 

.3 

9 

.2 

.2 

RALIBU *** 

609! 

.2 

.3 

8 

.3 

.3 

102 

.2 

.3 

150 

.4 

.5 

14 

.2 

.2 

CARLTON SLIMS 

19 

.0 

.0 




4 

.0 

.0 

5 

.0 

.0 




AMERICAN LIGHTS *** 

473 

.2 

.2 

8 

.3 

.3 

97 

,2 

.3 

82 

.2 

.2 

11 

.2 

.2 

CAPRI 

153 

. 1 

,1 

1 

.0 

.0 

34 

.1 

.1 

21 

. 1 

.1 

6 

. 1 

.1 

BARCLAY 

187 

. 1 

. 1 

5 

, 2 

.2 

28 

.1 

.1 

45 

. 1 

.1 

1 

.0 

.0 

BELAIR 

5 90 11 

.2 

.3 

9 

.3 

.4 

113 

.2 

.3 

113 

.3 

.3 

11 

.2 

; .2 

KIM SLIMS 25'S *** 

37 

.0 

.0 




9 

.0 

.0 

6 

.0 

.0 



! 

ELI CUTTER 

31 

.0 

.0 




6 

.0 

.0 

4 

.0 

.0 




KOOL 

3,561 

1.4 

1.7 

50 

1.6 

2.0 

638 

1.4 

1.7 

731 

1.8 

2.2 

92 

1.6 

1.6 

Raleigh 

2,191. 

■ .9 

1.1 

47 

1.5 

1.9 

305 

.7 

.8 

399 

1.0 

1.2 

50 

.9 

.9 

RICHLAND 25'S *** 

650, 

.3 

.3 

7 

.2 

,3 

107 

.2 

.3 

169 

.4 

.5 

16 

.3 

.3 

ST. JAKES COURT 

191 

.0 

.0 




3 

,0 

.0 

5 

.0 

.0 

1 

.0 

.0 

VICEROY *** 

4,744, 

1.9 

2.3 

68 

2.1 

2.7 

711 

1.5 

1.9 

746 

1.8 

2.2 

99 

1.7 

1.7 

FALCON LIGHTS 

351 

.0 

.0 




5 

.0 

.0 

15 

.0 

.0 




CHESTERFIELD 

207! 

.1 

.1 

8 

.3 

.3 

30 

.1 

.1 

32 

.1 

.1 

3 

. 1 

.1 

DORADO 

160 

.1 

.1 

1 

.0 

.n 

26 

.1 

.1 

55 

. 1 

.2 

1 

.0 

.0 

EVE 

275 

.1 

, 1 

9 

.3 

.4 

68 

.1 

,2 

55 

.1 

.2 

4 

.1 

.1 

LARK 

184 

.1 

.1 

7 

.2 

.3 

27 

.1 

.1 

32, 

.1 

.1 

4 

. 1 

.1 

PYRAMID *** 

3,739 

1.5 

1.8 

41 

1.3 

1.6 

659 

1.4 

1.8 

654 

1.6 

2.0 

1 53 

.9 

.9 

STRIDE*** 

37 

.0 

.0 




8 

.0 

.0 

7 

.0 

.0 

1 

.0 

.C 

1 S M 

276 

.1 

.1 

4 

.1 

.2 

35 

.1 

.1 

48 

.1 

.1 

1 

.0 

.0 

ST. MORITZ 

13 

.0 

.0 







4 

.0 

.0 

1 

.0 

.0 

SAVVY *** 

24 

.0 

.0 




3 

.0 

.0 

5 

.0 

.0 




MONTCLAIR *** 

248 

.1 

.1 

1 

.0 

.0 

29 

.1 

.1 

16 

.0 

.0 




KENT GOLDEN LIGHTS 

77 

.0 

.0 




; 14 

.0 

.0 

22 

.1 

.1 




KENT 

869 

.3 

.4 

30 

,9 

1.2 

136 

.3 

.4 

185 

.4 

.6 

14 

.2 

.2 

MAX 

69 

.0 

.0 

1 

.0 

.0 

8 

.0 

.0 

12 

.0 

.0 

1 

.0 

.0 

NEWPORT 

2,181 

.9 

1.1 

71 

2.2 

2.8 

307 

.7 

.8 

389 

.9 

1.2 

72 

1.3 

1.3 

OLD GOLD 

1,468 

.6 

.7 

19 

.6 

,8 

340 

.7 

.9 

212 

.5 

.6 

4 

.1 

.1 

SATIN 

25 

.0 

.0 

1 

.0 

.0 

3 

.0 

.0 

6 

.0 

.0 




SPRING 

10 

.0 

.0 




1 

.0 

. D 

5 

.0 

.0 





E0S<^J09GS 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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Direct marketing topline profile 


PAGf 14 


■ 

TOTAL 1 

.ESS 

CELL 13 

LESS 

CELL 14 

LESS 

CELL 15 

LESS 

CEL. 16 

LESS 

BRANDS : 

' NUMBER' 

■> X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

% 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

% 

UNKWN 

TRIUMPH 

21 

.0 

,0 




4 

.0 

.0 

5 

.0 

.0 

1 

.0 

.0 

TRUE 

419 

.2 

.2 

9 

.3 

,4 

59 

.1 

.2 

114 

.3 

.3 

12 

.2 

.2 

KENT III 

139 

.1 

.1 

2 

.1 

.1 

22 

.0 

.1 

34 

.1 

.1 

2 

.0 

.0 

NEWPORT STRIPES 

16 

.0 

.0 




2 

.0 

.0 

4 

.0 

.0 




HARLEY DAVIDSON*** 

775 

.3 

.4 

8 

.3 

.3 

157 

.3 

.4 

134 

,3 


22 

, /, 


MISTY SLIMS *** 

9,634 

3.8 

4.7 

8? 

2.6 

3.3 

2,072 

4.5 

5.7 

1,335 

3.2 

40 

3 no 

s '. 2 

5^2 

BULL DURHAM *** 

66 

.0 

.0 

1 

,0 

.0 

6 

.0 

.0 

15 

.0 

.0 

3 

.1 

.1 

MERIT ULTIMA 

2 

.0 

.0 




1 

.0 

.0 







DAVES 

1 

.0 

. D 













ASTOR U 

36 

.0 

.0 

1 

.0 

.0 

4 

.0 

.0 

7 

.0 

.0 

1 

.0 

.0 

BRIGHT 

152 

' .1 

.1 

4 

,1 

.2 

32 

. 1 

,1 

47 

.1 

. 1 

3 

,1 

.1 

CAMEL 

15,239 

6.0 

7.4 

177 

5.6 

7.1 

3,437 

7.5 

9.4 

3,153 

7.6 

9.5 

311 

5.4 

5.4 

CENTURY 25'S *** 

1,619 

.6 

.8 

20 

.6 

.8 

302 

.7 

.8 

313 

.8 

.9 

16 

,3 

.3 

DORAL *** 

83,673 

32.7 

40.4 

821 

25.8 

32.9 

13,394 

29.1 

36.5 

10,629 

25.7 

32.0 

1,976 

34.4 

34.4 

MORE 

862 

.3 

.4 

21 

.7 

.8 

146 

.3 

.4 

146 

.4 

.4 

11 

.2 

.2 

NOW 

y45 

.4 

.5 

24 

.8 

1.0 

152 

.3 

.4 

233 

.6 

.7 

22 

.4 

.4 

R1TZ 

11 

.0 

.0 




2 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

SALEM 

6,240 

2.4 

3.0 

87 

2.7 

3.5 

1,206 

2.6 

3.3 

1,594 

3.8 

4.8 

160 

2.8 

2.8 

STERLING *** 

1,424 

.6 

,7 

14 

.4 

.6 

245 

.5 

.7 

278 

.7 

.8 

45 

.8 

.8 

VANTAGE 

2,781 

1.1 

1.3 

51 

1.6 

2.0 

448 

1.0 

1.2 

631 

1.5 

1.9 

74 

1.3 

1.3 

WINSTON 

22,169 

8.7 

10.7 

319 

10.0 

12.8 

3,884 

8.4 

10.6 

3,851 

9.3 

11.6 

544 

9.5 

9.5 

MAGNA *** 

609 

.2 

.3 

6 

.2 

.2 

121 

.3 

.3 

163 

.4 

.5 

15 

.3 

.3 

MILD SEVEN 

15 

.0 

.0 




4 

.0 

.0 

2 

.0 

.0 




ROTHHANN'S 

10 

.0 

.0 




2 

.0 

.0 

1 

.0 

i. .0 




CHELSEA 

6 

.0 

.0 




2 

.0 

.0 

1 

.0 

1 .0 

1 

.0 

.0 

CLASS A ## 

328 

.1 

.2 

1 

.0 

.0 

79 

.2 

.2 

60 

, 1 

.2 

T 1 

.0 

.0 

BRONSON ## 

546 

.2 

.3 

2 

.1 

.1 

119 

.3 

.3 

133 

.3 

.4 

: 11 

.2 

.2 

EXPORT A 

14 

.0 

.0 




4 

.0 

.0 

3 

.0 

.0 




BASIC ## 

992 


.5 

4 

.1 

.2 

193 

.4 

.5 

110 

.3 

.3 

10 

,2 

.2 

COINS U 

10 

.0 

.0 




Z 

.0 

.0 

3 

.0 

.0 

1 

.0 

.0 

COST CUTTERS U 

105 

,0 

.1 




26 

.1 

.1 

22 

. 1 

. i 

4 

. 1 

.1 

DELTA ## 

20 

.0 

.0 




6 

.0 

.0 

4 

.0 

.0 

1 

.0 

.0 

PRICE BREAKER ## 

268 

.1 

.1 




37 

. 1 

.1 

47 

.1 

,i 

. 14 

.2 

.2 

DUALITY ## 

350 

.1 

.2 

5 

.2 

.2 

62 

.1 

.2 

44 

.1 

. i 

5 

.1 

. 1 

SCOTCH BUY ## 

131 

.1 

.1 

9 

.3 

.4 

25 

.1 

.1 

22 

.1 

.1 




YOURS U 

529 

.2 

.3 

1 

.0 

.0 

162 

.4 

.4 

105 

.3 

.3 




WORTH ## 

566 

.2 

.5 

2 

.1 

.1 

158 

.3 

.4 

111 

.3 

■ .3 

10 

.2 

.2 

GENERIC/STORE ## 

15,773 

6.2 

7.6 

256 

8.1 

10.3 

3,180 

6.9 

8.7 

2,990 

7.2 

9.0 

392 

6.5 

6.8 

UNKNOWN 

49,060 

100.0 

100.0 

681 

100.0 

100.0 

9,378 

100.0 

100,0 

8,170 

100.0 

100.0 

928 

100.0 

100.0 

TOTAL: 

255,927 

100.0 

100.0 

3,177 

100.0 

100.0 

46,025 

100.0 

100.0 

41,419 

100.0 

100.0 

5,749 

100.0 

100.0 


tommoz 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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Report no. mddrkc 


iSRANDS 

Unknown v 

Alpine *** 

Renson Sl hedges 
Cambridge *** 
Marlboro 
Merit 

Dari iamfnt lights 
Saratoga 
Virginia slims 

pm SLUES 

Philip morris int'l 
vs SUPERSLIMS 

Bristol *** 

CARLTON 

LUCKY STRIKE *** 
PALL MALL 
SILVA THINS 
1 ALL 

TAREYTON 
MALIBU *** 

CARLTON SLIMS 

AMERICAN LIGHTS *** 

CAPRI 

'BARCLAY 

BELAIR 

KIM SUMS 25'S *** 

ELI CUTTER 

KOOI 

RALEIGH 

RICHLAND 25'S *** 
ST. JAMES COURT 
VICEROY *** 

FALCON LIGHTS 

CHESTERFIELD 

DORADO 

EVE 

LARK 

PYRAMID *** 
STRIDE*** 

L & M 

ST. MORITZ 
SAVVY *** 

MONTCLAIR *** 

KENT GOLDEN LIGHTS 

KENT 

MAX 

NEWPORT 
OLD GOLD 
SATIN 
SPRING 


TOTAL LESS 


NUMBER 

% 

UNKUN 

49,060 

■19.2 

23.7 

61 

.0 

.0 

83 

.0 

.0 

5,453 

2.1 

2.6 

2,883 

1.1 

1.4 

120 

.0 

.1 

15 

.0 

.0 

2 

.0 

.0 

126 

.0 

.1 

1 

.0 

.0 

1 

.0 

.0 

1 

.0 

.0 

2,263 

.9 

1.1 

1,886 

.7 

.9 

880 

.3 

.4 

2,827 

1.1 

1.4 

36 

.0 

.0 

60 

.0 

.0 

512 

.2 

.2 

609 

. .2 

.3 

19 

.0 

.0 

473 

.2 

.2 

153 

.1 

.1 

187 

.1 

. 1 

590 

.2 

.3 

37 

.0 

" .0 

31 

i.O 

i .0 

3.561 

1.4 

1.7 

2,191 

.9 

1.1 

650 

.3 

.3 

19 

.0 

.0 

4,744 

1.9 

2.3 

35 

.0 

.0 

207 

.1 

. 1 

160 

.1 

.1 

275 

.1 

.1 

184 

' .1 

.1 

3,739 

1.5 

1.8 

37 

.0 

.0 

276 

.1 

.1 

13 

.0 

.0 

24 

.0 

! .0 

248 

.1 

.1 

77 

.0 

. .0 

669 

.3 

.4 

69 

.0 

.0 

2,181 

.9 

1.1 

1,468 

.6 

.7 

25 

.0 

.0 

10 

.0 

.0 


CELL 

17 

LESS 

NUMBER 

% 

UNKWN 

3,326 22 

.7 

29.3 

3 

.0 

.0 

3 

.0 

.0 

78 

.5 

.7 

168 1 

.1 

1.5 

7 

.0 

.1 


13 

.1 

.1 

1 

.0 

.0 


177 

1.2 

1.6 

146 

1.0 

1.3 

49 

.3 

.4 

173 

1.2 

1.5 

1 

.0 

.0 

5 

.0 

.0 

27 

.2 

.2 

41 

.3 

.4 

1 

.0 

.0 

33 

.2 

.3 

12 

.1 

.1 

7 

.0 

. 1 

37 

.3! 

.3 

1 

,0. 

.0 

202 

1.4. 

1.8 

92 

.6| 

,8 

20 

.1 

.2 

1 

• O' 

.0 

265 

1.8 

2.3 

16 

.1 ' 

.1 

10 

.1 

.1 

21 

,1 1 

.2 

20 

.1 ; 

.2 

319 

2.2 1 

2.8 

3 

.0 

.0 

21 

. 1 

.2 

2 

.0 

.0 

1 

.0 

.0 

8 

.1 

.1 

3 

.0 ! 

.0 

79 

.5'! 

.7 

4 

.0 

.0 

188 

1.3 

1.7 

75 

.5 

.7 

3 

.0 

.0 


S0S1DT090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS CELL 17 LE 


BRANDS 

NIIMRFR 

* 

1JNKWN 

NUMBER 

1 

UNKWn 

TRIUMPH 

21 

.0 

.0 

1 

.0 

.0 

TRUE 

419 

.2 

.2 

24 

.2 

.2 

KENT III 

139 

.1 

.1 

15 

. 1 

.1 

NEWPORT STRIPES 

16 

.0 

.0 

3 

.0 

.0 

HARLEY DAVIDSON*** 

775 

.3 

,4 

22 

.1 

.2 

MISTY SLIMS *** 

9,634 

3.8 

4.7 

672 

4.6 

5.9 

BULL DURHAM *** 

66 

.0 

.0 




MERIT ULTIMA 

2 

.0 

.0 




DAVES 

1 

.0 

.0 




ASTOR 44 

36 

.0 

.0 

5 

.0 

.0 

BRIGHT 

152 

.1 

.1 

5 

.0 

.0 

CAMEL 

15,239 

6.0 

7.4 

861 

5.9 

7.6 

CENTURY 25'S *** 

1,619 

.6 

.8 

120 

.8 

1.1 

DORAL *** 

83,673 

32.7 

40.4 

4,118 

?a.i 

36.3 

MORE 

862 

.3 

.4 

58 

.4 

.5 

NCW 

945 

.4 

.5 

49 

.3 

.4 

RITZ 

11 

.0 

.0 




SALEM 

6,240 

2.4 

3.0 

368 

2.5 

3.2 

STERLING *** 

1,424 

.6 

.7 

120 

.8 

1.1 

VANTAGE 

2,781 

1.1 

1.3 

83 

.6 

.7 

WINSTON 

22,169 

8.7 

10.7 

1,361 

9.3 

12.0 

MAGNA *** 

609 

.2 

.3 

38 

.3 

.3 

MILD SEVEN 

15 

.0 

.0 

1 

.0 

.0 

ROTHMANN’S 

10 

.0 

.0 

1 

.0 

.0 

CHELSEA 

6 

.0 

.0 

1 

.0 

.0 

CLA55 A 44 

32B 

.1 

.2 

14 

, 1 

.1 

BRONSON 44 

546 

.2 

.3 

14 

. 1 

.1 

EXPORT A 

14 

.0 

.0 

1 

.0 

.0 

BASIC 44 

992 

.4 

.5 

41 

.3 

.4 

COINS 44 

10 

.0 

.0 




COST CUTTERS 44 

105 

.0 

.1 

5 

.0 

.0 

DELTA 44 

20 

.0 

.0 

1 

.0 

.0 

PRICE BREAKER 44 

268 

.1 

.1 

32 

.2 

.3 

QUALITY 44 

350 

.1 

.2 

36 

.2 

.3 

SCOTCH BUY 44 

131 

.1 

.1 

4 

.0 

.0 

YOURS 44 

529 

.2 

.3 

23 

• .2 

.2 

WORTH 44 

566 

.2 

.3 

36 

.2 

.3 

GENERIC/STORE 44 

15,773 

6.2 

7.6 

880 

6.0 

7.8 

UNKNOWN 

49,060 

100.0 

100.0 

3,326 

100.0 

IQO.O 

total: 

255,927 

100.0 

100.0 

14,675 

100.0 

1Q0.0 
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Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



Report no. modrkc 


TOTAL LESS 


previous brand 

NUMBER 

X 

IINKWN 

Rone/same previous 

5,164 

1.4 

1.5 

CAMEL WIDES 

45 

.0 

.0 

Savannah*** 

9 

, D 

.U 

STYLE*** 

396 

.2 

.2 

private stock## 

578 

.3 

.3 

Riviera*** 

8 

.0 

.0 

prime## 

345 

.7 

.2 

Raleigh extra## 

194 

. 1 

.1 

(;pc## 

4,276 

1.9 

2.0 

RICHLAND 20'S*** 

164 

.1 

.1 

BbSI BUY## 

391 

.2 

.2 

PREMIUM BUY## 

45 

.0 

.0 

Heritage*** 

3 

.0 

.0 

Best value## 

51? 

.2 

.2 

MONARCH## 

1.223 

.6 

.6 

DAKOTA 

1 

.0 

.0 

HORIZON 

1 

.U 

,0 

UNKNOWN 

4,729 

2.2 

2.2 

ALPINE *** 

1,627 

.7 

.8 

BENSON & HEDGES 

3,553 

1.6 

1.7 

CAMBRIDGE *** 

49,688 

72.6 

23. 1 

MARLBORO 

36,476 

16.6 

16.9 

MERIT 

5,262 

2.4 

2.4 

MULTIFILTER 

15 

.0 

.0 

PLAYERS BLACK 

255 

. 1 

. 1 

PLAYERS LIGHT 25S ** 

61 

.0 

.0 

PARLIAMENT LIGHTS 

570 

.3 

.3 

CARTIER 

17 

.0 

.0 

NEXT 

11 

.0 

.0 

SARATOGA 

167 

.1 

.1 

VIRGINIA SLIMS 

3,,523 

1.6 

1.6 

BUCKS *** 

350 

.2 

.2 

PM BLUES 

7 

.0 

.0 

PM/PM COMMANDER 

71 

.0 

,0 

PHILIP MORRIS INT’L 

185 

.1 

.1 

VS SUPERSLI MS 

71 

.0 

.0 

BRISTOL *** 

865 

.4 

.4 

CARLTON 

1,438 

.7 

.7 

LUCKY STRIKE *** 

1,206 

.5 

.6 

PALL MALL 

3,528 

1.6 

1.6 

SILVA THINS 

61 

.0 

.0 

TALL 

41 

.0 

.0 

TAREYTON 

693 

.3 

.3 

MALIBU *** 

336 

.2 

.2 

CARLTON SLIMS 

23 

.0 

.0 

AMERICAN LIGHTS *** 

195 

. 1 

. 1 

CAPRI 

305 

.1 

.1 

BARCLAY 

244 

.1 

.1 

BELAIR 

1,062 

.5 

.5 

KIM SI IMS 25'S *** 

11 

.0 

.0 


DIRECT MARKETING TOPLINE PROTIIE 


CELL 01 

LESS 

CELL 02 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

1 

UNKWN 

135 

1.2 

1.2 

17 

1.3 

1.4 

1 

.0 

.0 




19 

.2 

.2 

2 

.2 

.2 

21 

.2 

.2 

5 

.4 

.4 

17 

.1 

.1 

3 

.2 

.2 

5 

.0 

.0 

2 

.2 

.2 

187 

1.6 

1.6 

35 

2.7 

2.8 

6 

.1 

.1 




18 

.2 

.2 

1 

.1 

.1 

26 

.2 

.2 

2 

.2 

.2 

60 

.5 

.5 

6 

.5 

.5 

301 

2.6 

2.6 

32 

2.5 

2.6 

106 

.9 

.9 

11 

.9 

.9 

229 

2.0 

2.0 

24 

1.9 

1.9 

2,400 

20.5 

21.0 

264 

20.6 

21.1 

2,047 

17.5 

17.9 

194 

15.1 

15.5 

312 

2.7 

2.7 

35 

2.7 

2.8 

4 

.0 

. .0 




20 

.2 

.2 

1 

.1 

• .1 

4 

.0 

.0 




39 

.3 

.3 

2 

.2 

.2 

1 

.0 

.0 




13 

.1 

.1 

2 

.2 

1 .2 

216 

1,8 

1.9 

16 

1.2 

1.3 

22 

.2 

.2 




2 

.0 

.0 




12 

.1 

■ .1 

1 

.1 

.1 

4 

.0 

.0 

1 

.1 

.1 

56 

.5 

.5 

2 

.2 

.2 

86 

.7 

.8 

11 

.9 

.9 

65 

.6 

.6 

12 

.9 

1.0 

177 

1.5 

1.6 

24 

1.9 

1.9 

3 

.0 

.0 

1 

.1 

.1 

1 

.0 

: .o 




43 

.4 

.4 

10 

.8 

.8 

23 

.2 

.2 

! 5 

.4 

.4 

13 

.1 

.1 




18 

.2 

.2 

2 

.2 

.2 

16 

.1 

.1 

1 

.1 

.1 

49 

.4 

.4 

3 

.2 

.2 
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fELI 03 

l FSS 

CELL 04 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

19 

1.5 

1.5 

8 

1.1 

1.1 

1 

,1 

.1 

1 

.1 

.1 

1 

.1 

.1 




1 

.1 

.1 




5 

.4 

.4 

1 

,1 

.1 

2 

.2 

.2 

1 

.1 

.1 

25 

1.9 

2.0 

- 16 

2.2 

2.2 

1 

.1 

.1 




2 

.2 

.2 

4 

.6 

.6 

4 

.3 

.3 

2 

.3 

.3 

31 

2.4 

2.5 

34 

4.7 

4.7 

5 

.4 

.4 

6 

.8 

.8 

16 

1.2 

1.3 

18 

2.5 

2,5 

267 

20.7 

21.2 

28 

3.9 

3.9 

208 

16.1 

16.5 

165 

23.U 

23.0 

26 

2.0 

2.1 

12 

1.7 

1.7 

4 

' .3 

1 .3 




6 

.5 

.5 

1 

.1 

.1 


1.1 .1 


25 

1.9 

2.0 

14 

2.0 

2.0 

4 

.3 

.3 

1 

. 1 

. 1 

1 

.1 

.1 




5 

.4 

.4 

7 

1.0 

1.0 

9 1 

.7 

.7 

8 

1.1 

1.1 

8 

.6 

.6 

6 

.8 

.8 

21 

1.6 

1.7 

16 

2.2 

2.2 

1 

.1 

.1 




7 

.5 

.6 

5 

.7 

.7 

2 

.2 

.2 

1 

.1 

.1 

1 

.1 

. 1 

1 

.1 

.1 

1 

. 1 

.1 

3 

.4 

.4 

3 

.7 

.2 

1 

.1 

.1 

1 

. 1 

. 1 

1 

.1 

.1 

7 

.5 

.6 

1 

.1 

.1 


40gqno9os 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 


PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

ELI COTTER 

11 

.0 

.0 

KOOL 

4, 87 

2.3 

2.3 

RALEIGH 

2,906 

1.3 

1.4 

RICHLAND 25'S *** 

434 

.2 

.2 

ST. JAMES COURT 

9 

.0 

.0 

VICEROY *** 

2,086 

.9 

1.0 

FALCON LIGHTS 

18 

.0 

.0 

CHESTERFIELD 

493 

.2 

.2 

DORADO 

507 

.2 

.2 

EVE 

501 

.2 

.2 

LARK 

276 

.1 

.1 

PYRAMID *** 

1,665 

.8 

.8 

STRIDE*** 

21 

.0 

.0 

L & M 

456 

.2 

.2 

ST. MORITZ 

10 

.0 

.0 

SAVVY *** 

7 

.0 

.0 

HONTCLAIR *** 

3,859 

1.8 

1.8 

KENT GOLDEN LIGHTS 

104 

.0 

.0 

KENT 

1,961 

.9 

.9 

MAX 

67 

.0 

.0 

NEWPORT 

1,526 

.7 

.7 

OLD GOLD 

761 

,3 

.4 

SATIN 

61 

.0 

.0 

SPRING 

9 

.0 

.0 

TRIUMPH 

77 

.0 

.0 

TRUE 

603 

.3 

.3 

KENT III 

243 

. 1 

.1 

B&H DE-NIC 

35 

.0 

.0 

NEWPORT STRIPES 

38 

.0 

.0 

HARLEY DAVIDSON*** 

141 

. 1 

. 1 

MISTY SLIMS *** 

1,149 

.5 

.5 

BULL DURHAM *** 

33 

.0 

.0 

MERIT ULTIMA 

29 

.0 

.0 

DAVES 

2 

.0 

.0 

ASTOR ## 

16 

.0 

.0 

BRIGHT 

253 

.1 

.1 

CAMEL 

7,447 

3.4 

3.5 

CENTURY 25'S *** 

1,044 

.5 

.5 

DORAL *** 

11,482 

5.2 

5.3 

MORE 

968 

.4 

.4 

NOW 

961 

.4 

.4 

RITZ 

24 

.0 

.0 

SALEM 

8,294 

3.8 

3.9 

STERLING *** 

580 

.3 

.3 

VANTAGE 

3,507 

1.6 

1.6 

WINSTON 

18,307 

8.3 

8.5 

MAGNA *** 

320 

.1 

. 1 

niJNHILL PM/INT'L 

13 

.0 

.0 

MILD SEVEN 

5 

.0 

.0 

ROTHHANN'S 

9 

.0 

.0 


10902 


CELL 

01 LESS 

CELL 

. 02 

LESS 

NUMBER 

X UNKWN 

NUMBER 

X 

UNKWN 

1 

.0 .0 

1 

.1 

.1 

274 

2.3 2.4 

28 

2.2 

2.2 

149 

1.3 1.3 

16 

1.2 

1.3 

29 

.2 .3 

2 

.2 

.2 

2 

.0 .0 




109 

.9 1.0 

18 

1.4 

1.4 

1 

.0 .0 




27 

.2 .2 

8 

.6 

.6 

40 

.3 .4 

1 

.1 

.1 

26 

.2 .2 

4 

.3 

.3 

22 

.2 .2 

2 

.2 

.2 

73 

.6 ,6 

13 

1.0 

1.0 

1 

.0 .0 




25 

.2 .2 

1 

.1 

.1 

199 

1.7 1.7 

23 

1.8 

1.8 

7 

.1 .1 




100 

.9 .9 

7 

.5 

.6 

6 

.1 .1 




102 

.9 ,9 

4 ■ 

.3 

.3 

45 

.4 .4 

6 : 

.5 

.5 

9 

.1 .1 




1 

.0 .0 




4 

.0 .0 




45 

.4 .4 

3 

.2 

.2 

12 

.1 .1 

3 

.2 

.2 

1 

.0 .0 




3 

.0 .0 




8 

.1 .1 

2 

.2 

.2 

41 

.3 .4 

4 

.3 

.3 

3 

.0 .0 




1 

.0 .0 





31 

385 

.3 

3.3 

.3 

3.4 

46 

3.6 

3.7 

60 

.5 

.5 

4 

.3 

.3 

569 

4.9 

5.0 

82 

6.4 

6.6 

56 

.5 

.5 

6 

.5 

! .5 

67 

.6 

.6 

2 

.2 

.2 

3 

.0 

.0 

1 

.1 

! .1 

467 

4.0 

4.1 

38 

3.0 

3.0 

39 

.3 

.3 

2 

.2 

.2 

198 

1.7 

1.7 

28 

2.2 

2.2 

964 

8.2 

8.4 

112 

8 . 7 

9.0 

16 

.1 

.1 

2 

.2 

.2 

2 

.0 

.0 





CELL 

03 

LESS 

CELL 

04 

L F r S 

NUMBER 

X 

UNKWN 

NUMBER 

% 

UN .. 

25 

1.9 

2.0 

12 

1.7 

1.7 

13 

1.0 

1.0 

13 

1.8 

1.8 

1 

.1 

.1 

5 

.7 

.7 

17 

1.3 

1.4 

10 

1.4 

1.4 

3 

.2 

.2 

2 

.3 

.3 




3 

.4 

.4 

1 

.1 

.1 

2 

.3 

.3 




1 

.1 

.1 

9 

.7 

.7 

11 

1.5 

1.5 

3 

.2 

.2 

2 

.3 

.3 

34 

2.6 

2.7 

9 

1.3 

1.3 

1 

.1 

.1 

1 

.1 

.1 

15 

1.2 

1.2 

8 

1.1 

1.1 

10 

.8 

.8 

4 

.6 

.6 

1 

.1 

.1 

3 

.4 

.4 

2 

.2 

.2 




2 

.2 

.2 

3. 

.4 

.4 




1 

.1 

.1 

10 

.8 

.8 

1 

2 

.1 

.3 

. 1 
.3 


2 

.2 

.2 

3 

.4 

.4 

36 

2.8 

2.9 

i 39 

5.4 

5.4 

6 

.6 

.6 

/, 

.6 

.6 

83 

6.4 

6 .6 

39 

5.4 

5.4 

8 

.6 

.6 

2 

.3 

.3 

7 

.5 

.6 

5 

.7 

.7 

43 

3.3 

3.4 

33 

4.6 

4,6 

2 

.2 

.2 

2 

.3 

.3 

19 

1.5 

1.5 

16 

2.2 

2.2 

117 

9.1 

9.3 

78 

10.9 

10.9 

2 

.2 

.2 





Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



Report no. modrkc 


1. TOTAL LESS 


previous brand 

NUMBER 

It 

UNKWN 

CHELSEA 

14 

.0 

.0 

class a ## 

80 

.0 

.0 

BRONSON ## 

70 

.0 

.0 

export a 

2 

.0 

.0 

basic ## 

7,7 25 

3.5 

3.6 

coins ## 

2 

.0 

.0 

COST CUTTERS ## 

42 

.0 

.0 

delta ## 

7 

.0 

.0 

price breaker ## 

83 

.0 

.0 

Duality ## 

113 

,1 

.1 

SCO f CM BUY ## 

38 

.0 

. 0 

yours ## 

127 

.1 

.1 

VORTH r# 

106 

.0 

.0 

SENERIC/STORE ## 

5,266 

2.4 

2.4 

UNKNOWN 

4.729 

100.0 

100.0 

TOTAL: 

219,943 

100 . a 

100.0 


DIRECT MARKETING TOPLINE PROFILE 


ELI 1 01 

LESS 

CELL 02 

LESS 

NUMBER 

% 

UNKWN 

NUMBER 

% 

UNKWN 

1 

.0 

.0 




4 

.0 

.0 

1 

. 1 

,1 

6 

.1 

.1 




1 

.0 

.0 




3B1 

3.3 

3.3 

43 

3.4 

3.4 

2 

.0 

.0 

2 

,2 

.2 

4 

.0 

.0 




6 

.1 

.1 

1 

.1 

.1 

1 

.0 

.0 




9 

.1 

.1 

2 

.2 

.2 

6 

.1 

.1 




295 

2.5 

2.6 

38 

3.0 

3.0 

2,701 

100.0 

100.0 

262 

100.0 

100.0 

11,716 

100.0 

100.0 

1,283 

100.0 

100.0 
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CELL 03 

LESS 

CELL 04 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

1 

.1 

.1 

1 

.1 

. 1 

59 

4.6 

4.7 

10 

1.4 

1.4 




1 

.1 

.1 

1 

.1 

. 1 

1 

.1 

.1 




1 

.1 

.1 




1 

.1 

.1 

1 

.1 

.1 




31 

2.4 

2.5 

26 

3.6 

3.6 

282 

100.0 

100.0 

276 

100.0 

100.0 

1,288 

100.0 

1OD.0 

717 

100.0 

100.0 


60Sm090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 05 

L F 

CELL 06 

LESS 

CELL 07 

LESS 

CELL 08 

•SS 

PREVIOUS BRAND 

NUMBER. 

X 

UNKWN 

NUMBER 

X 

UNX . 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 


UNKWN 

NONE/SAME PREVIOUS 

3,164 

* 1.4 

1.5 

in 

1.3 

1 

22 

1.6 

1.6 

18 

1.3 

1.3 

1,041 

1,5 

1.5 

CAMEL W1DES 

45 

.0 

.0 










17 

,0 

.0 

SAVANNAH*** 

9 

.0 

.0 










135 



STYLE*** 

396 

.2 

.2 

2 

.3 

.3 

1 

.1 

.1 

3 

.2 

.2 

. 2 

.2 

PRIVATE STOCKS 

578 

.3 

.3 

1 

.1 

,1 

1 

.1 

.1 

2 

.1 

.1 

194 

. 3 

. 3 

RIVIERA*** 

8 

.0 

.0 










5 

.0 

.0 

PRIME## 

345 

.2 

.2 

3 

.4 

.4 

1 

.1 

.1 

1 

.1 

.1 

119 

.2 

.2 

RALEIGH EXTRA## 

194 

.1 

.1 

1 

.1 

.1 

1 

.1 

.1 




75 

.1 

.1 

GPC## 

4,276 

1.9 

2.0 

24 

3.2 

3.4 

21 

1.5 

1.5 

28 

2.0 

2.0 

1,654 

2,5 

2.5 

RICHLAND 20'S*** 

164 

.1 

.1 




1 

.1 

.1 

1 

.1 

.1 

46 

.1 

,1 

BEST BUY## 

391 

.2 

.2 

1 

.1 

.1 




4 

.3 

,3 

127 

,2 

.2 

PREMIUM BUY## 

45 

.0 

.0 




1 

.1 

.1 




23 

,0 

.0 

HERITAGE*** 

3 

.0 

.0 










2 

.0 

.a 

BEST VALUE## 

512 

.2 

.2 

4 

.5 

.6 

4 

.3 

.3 

6 

.4 

.4 

16-4 

.2 

.2 

MONARCH## 

1,223 

.6 

.6 

3 

.4 

.4 

9 

.6 

.6 

3 

.2 

.2 

374 

*6 

46 

DAKOTA 

1 

.0 

.0 










1 

.0 

. 0 

HORIZON 

1 

.0 

.0 










1 

.0 

.0 

UNKNOWN 

4,729 

2.2 

2.2 

41 

5.5 

5.8 

15 

1.1 

1.1 

17 

1.2 

1.2 

1,571 

2.3 

2.3 

ALPINE *** 

1,627 

. .7 

.8 

3 

.4 

.4 

14 

i.O 

1.0 

9 

.6 

.6 

380 

.6 

. 6 

BENSON «t HEDGES 

3,553 

1.6 

1.7 

12 

1.6 

1.7 

17 

1.2 

1.2 

12 

.8 

.9 

940 

1.4 

1.4 

CAMBRIDGE *** 

49,688 

22.6 

23.1 

30 

4.0 

4.3 

432 

30.6 

30.9 

454 

32.0 

32.4 

14,527 

?1 .6 

?1.6 

MARLBORO 

36,476 

16.6 

16.9 

158 

21.2 

22.4 

244, 

17.3 

17.4 

208 

14.6 

14.8 

9,702 

14.4 

14.4 

MERIT 

5,262 

i 2.4 

2.4 

19 

2.6 

2.7 

24 

1.7 

1.7 

32 

2.3 

2.3 

1,572 

2.3 

2.3 

MULT I FILTER 

15: 

: .0, 

.0 








,3 


3 

,0 

.U 

PLAYERS BLACK 

255 

I .1: 

.1 

1 

.1 

,1 




4 

.3 

60 

. 1 
.0 

. 1 

PLAYERS LIGHT &S ** 

61 


.0 




1 



1 

.1 

,1 

27 

. 0 

PARLIAMENT LIGHTS 

570 

. 3l 

.3 

1 

.1 

.1 

1; 

.1 

.1 

7 

.5 

.5 

140 

. 2 

.2 

CARTIER 

17 

.0 

.0 










4 

.0 

.0 

NEXT 

11 

.0 

.0 





.1 





4 

.0 

.0 

SARATOGA 

167 

.1 

,1 




1 

.1 

2 

.1 

1.3 

.1 

1.3 

41 

. 1 

. 1 
1.4 

VIRGINIA SLIMS 

3,5?3 

1.6 

1 .6 

7 

.9 

1.0 

27 

1.9 

1.9 

18 

92V 

1.4 

BUCKS *** 

350 

.2 

I .2 




1 

.1 

.1 

2 

. 1 

. 1 

101 

, 1 

. 1 

PM BLUES 

7 

.0 

.0 










3 

.0 

.0 

PM/PM COMMANDER 

71 

.0 

1 .0 






. 1 

1 



23 

.0 

.0 

PHILIP MORRIS INT 1 L 

185 

. 1 

. 1 




1 

.1 

. 1 

. 1 

60 

. 1 

. 1 
n 

VS SUPERSl.IMS 

71 

.0 

.0 




i 



8 



28 

.0 

.u 

BRISTOL *** 

865 

.4 

.4 

1 

.1 

.1 

8 

.6 

. 6 

.6 

.6 

208 

.3 

.3 

CARLTON 

1,438 

.7 

.7 

6 

.8 

.9 

7 

.5 

.5 

10 

.7 

.7 

405 

. 6 

. 6 

LUCKY STRIKE *** 

1,206 

.5 

.6 

4 

.5 

.6 

5 

.4 

.4 

5 

.4 

. 4 

415 

46 

. 6 

PALL MALL 

3,528 

1.6. 

1.6 

19 

2.6 

2.7 

15 

1.1 

1.1 

26 

1.8 

1.9 

1,159 

1 . 7 

1.7 

SILVA THINS 

61 

.0 

.0 




1 

.1 

.1 

1 

. 1 

. 1 

20 

. 0 

. 0 

TALL 

TAREYTON 

41 

693 

.0 

.3 

.0 

.3 

4 

.5 

.6 

4 

.3 

.3 

1 

,1 

.2 

.1 

9 

207 

.0 

.3 

, 0 
.3 

MALIBU *** 

336 

.2 

.2 

3 

.4 

.4 

1 

.1 

.1 

3 

.2 

106 

r 2 

.2 

CARLTON SLIMS 

23 

.0 

.0 




1 

.1 

.1 




5 

.0 

. 0 

AMERICAN LIGHTS *** 

195 

.1 

. 1 





.1 

.1 

.2 

.1 

.1 

.2 







CAPRI 

BARCLAY 

BELAIR 

305 

244 

1,062 

.1 
. 1 

.5 

. 1 
.1 

.5 

3 

3 

.4 

.4 

. 4 

.4 

1 

1, 

3 

4 

1 

a 

.3 
. 1 
.6 

. 3 
. 1 
.6 

87 

77 

348 

~T 

. 1 
.1 
.5 

n 

. 1 
.1 
.5 

n 

KIM SUMS 25'S *** 

11 

.0 

.0 










f 

. u 

. u 




Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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.. ’TOTAL LESS 

CELL 05 

LESS 

CELL 

06 

LESS 

CELL 07 

LESS 

CELL 

. OB 

LESS 

PREVIOUS 8RAND 

NUMBER 

1 

UNKWN 

NUHBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUHBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

ELI CUTTER 

11 

.0 

.0 










3 

.0 

.0 

KOOL 

4,967 

2.3 

2.3 

26 

3.5 

3.7 

20 

1.4 

1,4 

26 

1.8 

1.9 

1,512 

2.2 

2.2 

RALEIGH 

2,906 

1.3 

1.4 

14 

1.9 

2.0 

11 

.3 

.8 

20 

1.4 

1.4 

1,006 

1.5 

1.5 

RICHLAND 25'S *** 

4X4 

.2 

.2 

4 

.5 

. 6 

2 

.1 

.1 

3 

.2 

.2 

143 

.2 

.2 

ST. JAMES COURT 

9 

.0 

.0 










3 

.0 

.0 

VICEROY *** 

2.066 

.9 

1.0 

6 

.8 

.9 

7 

.5 

.5 

13 

.9 

.9 

752 

1.1 

1.1 

FALCON LIGHTS 

18 

.0 

.0 










9 

.0 

.0 

CHESTERFIELD 

493 

.2 

.2 




2 

.1 

.1 




150 

.2 

.2 

DORADO 

507 

.2 

.2 

5 

,7 

.7 

3 

.2 

.2 

3 

.2 

.2 

161 

.2 

.2 

EVE 

501 

.2 

.2 




2 

.1 

.1 

5 

.4 

.4 

158 

.2 

.2 

LARK 

276 

.1 

.1 

1 

.1 

.1 

1 

.1 

.1 




75 

.1 

.1 

PYRAMID *** 

1.665 

.8 

.8 

7 

.9 

1.0 

10 

.7 

.7 

13 

.9 

.9 

552 

.8 

.8 

STRIDE*** 

21 

.0 

.0 










6 

.0 

.0 

L A M 

458 

. 2 

.2 

2 

.3 

.3 

1 

.1 

.1 




159 

.2 

.2 

ST. MORITZ 

10 

.0 

.0 

1 

. 1 

.1 







5 

.0 

.0 

SAVVY *** 

7 

.0 

.0 










1 

.0 

.0 

MONTCLAIR *** 

3,859 

1.8 

1.8 

13 

1.7 

1.8 

19 

1.3 

1.4 

14 

1.0 

1.0 

1,307 

1.9 

1 .9 

KENT GOLDEN LIGHTS 

104 

.0 

.0 

1 

.1 

.1 




1 

.1 

.1 

27 

.0 

.0 

KENT 

1,961 

.9 

.9 

7 

.9 

1.0 

9 

.6 

.6 

10 

.7 

.7 

564 

.8 

.8 

MAX 

67 

. .0 

.0 




1 

.1 

. 1 

1 

.1 

.1 

12 

.0 

.0 

NEWPORT 

1,526 

.7 

,7 

5 

.7 

.7 

6 

.4 

.4 

10 

.7 

.7 

335 

.5 

.5 

OLD GOLD 

761 

.3 

.4 




3 

.2 

.2 

2 

.1 

. 1 

301 

.4 

.4 

SATIN 

61 

.0 

. .0 







1 

,1 

. 1 

13 

.0 

.0 

SPRING 

9 

.0 

‘ .0 










4 

.0 

.0 

TRIUMPH 

27 

.0 

.0. 










10 ! 

.0 

.0 

TRUE 

603 

.3 

.3 

3 

.4 

.4 

2 

.1 

.1 

1 

.1 

. 1 

ISO ! 

.3 

.3 

KENT III 

243 

.1 

.1 




3 

.2 

.2 




71 

.1 

.1 

BAH DE-NIC 

35 

.0 

.0 







1 

. 1 

. 1 

7 I' 

.0 

.0 

NEWPOKI SIRiPES 

58 

.0 

.0 










1 ? 

.0 

.0 

HARLEY DAVIDSON*** 

141 

.1 

. 1 

1 

.1 

.1 







53 

.1 

. 1 

MISTY SLIMS *** 

1,149 

.5 

.5 

2 

.3 

.3 

10 

.7 

.7 

8 

.6 

.6 

37? 

.6 

. 6 

BULL DURHAM *** 

33 

. 0 

.0 










17 

.0 

.0 

MERIT ULTIMA 

29 

.0 

.0 







1 

.1 

.1 

11 

.0 

.0 

DAVES 

2 

.0 

.0 













ASTOR ## 

16 

.0 

.0 




1 

.1 

. 1 




11 

.0 

.0 

BRIGHT 

255 

.1 

.1 

2 

.3 

.3 

4 

.3 

.3 

1 

.1 

, 1 

46 

.1 

. 1 

CAMEL 

7,447 

3.4 

3.5 

39 

5.2 

5.5 

47 

3.3 

3.4 

37 

2.6 

2 .6’ 

2,411 

3.6 

3.6 

CENTURY 25'S *** 

1,044 

.5 

.5 

6 

.8 

.9 

5 

.4 

.4 

6 

.4 

.4 

342 

.5 

.5 

DORAL *** 

11,482 

5.2 

5.3 

53 

7.1 

7.5 : 

71 

5.0 

5.1 

53 

3.7 

3.8 

4,367 

6.5 

6.5 

MORE 

968 

.4 

.4 

6 

.8 

.9 

6 

.4 

.4 

5 

.4 

.4 

315 

.5 

.5 

NOW 

961 

.4 

.4 

2 

.3 

.3 

5 

.4 

.4 

7 

.5 

.5 

284 

.4 

.4 

R1TZ 

24 

.0 

.0 










7 

.0 

.0 

SALEM 

8,294 

3.5 

3.9 

22 

3.0 

3.1 

57 

4.0 

4.1 

55 

3.9 

3.9 

2,403 

3.6 

3.6 

STERLING *** 

580 

.3 

.3 

4 

.5 

.6 

2 

.1 

. 1 

3 

.2 

.2 

199 

.3 

. 3 

VANTAGE 

3,507 

1.6 

1.6 

8 

1.1 

1.1 

25 

1.8 

1.8 

21 

1.5 

1.5 

1,235 

1.8 

1.8 

WINSTON 

18,307 

8.3 

8.5 

89 

11.9 

12.6 

96 

6.8 

6.9 

98 

6.9 

7.0 

6,044 

9.0 

9.0 

MAGNA *** 

320 

.1 

.1 

1 

.1 

. 1° 

1 

.1 

. 1 

1 

.1 

.1 

87 

.1 

. 1 

OUNHILL PM/INT'L 

13 

.0 

.0 










4 

.0 

.0 

MILD SEVEN 

5 

.0 

.0 













ROTHMANN'S 

9 

.0 

.0 










3 

.0 

.0 


Tisqi'toeoz 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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,L l 

.ESS 

CELL 05 

i. ESS 

CELL 06 

LESS 

CELL 07 

LESS 

CELL 08 

ESS 

PREVIOUS BRAND, 

NUMBFR- 


IJNKUN 

NUMBFR 

X 

UNKWN 

NUMBFR 

* 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UN KWN 

CHELSEA 

' 14 

.0 

.0 










4 

.0 

.0 

CLASS A ## 

60 

.0 

.0 

1 

.1 

.1 

1 

.1 

.1 




34 

.1 

. 1 

BRONSON iff 

/U 

.0 

.0 

1 

.1 

.1 




1 

.1 

.1 

24 

.0 

.0 

EXPORT A 

2 

.0 

.0 













BASIC ## 

7,725 

3.5 

3.6 

21 

2.8 

3.0 

63 

4.5 

4.5 

53 

3.7 

3.8 

2,311 

3.4 

3.4 

COINS ## 

2 

.0 

.0 













COST CUTTERS ## 

4? 

.0 

.0 










26 

.0 

.0 

DELTA ## 

7 

.0 

.0 










3 

.0 

.0 

PRICE BREAKER ## 

83 

.0 

.0 




1 

.1 

.1 

1 

.1 

.1 

23 

.0 

.0 

QUALITY ## 

113 

.1 

.1 







1 

.1 

.1 

43 

.1 

.1 

SCOTCH BUY ## 

38 

.0 

.0 










14 

.0 

.0 

YOURS ## 

127 

.1 

.1 

1 

.1 

.1 




1 

.1 

.1 

52 

.1 

.1 

WORTH ## 

106 

.0 

.0 




2 

.1 

. 1 

1 

.1 

. 1 

41 

.1 

.1 

CFNERIC/STORF ## 

5,266 

2.4 

2.4 

27 

3.6 

3.8 

29 

2.1 

2.1 

42 

3.0 

3.0 

1,862 

2.8 

2.8 

UNKNOWN 

4,729 

100.0 

100.0 

288 

100.0 

100.0 

291 

100.0 

100.0 

310 

100.0 

100.0 

14,575 

100.0 

100,0 

TOTAL: 

219,943 

100.0 

100.0 

745 

100.0 

100.0 

1,414 

100.0 

100.0 

1,420 

100.0 

100.0 

67,397 

100.0 

100.0 




Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 09 

LESS 

PRFVTOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

l(0NE/SAME PREVIOUS 

3.164 

1.4 

1.5 

53 

1.8 

1.9 

CAMEL WIDES 

45 

.0 

.0 

2 

.1 

. 1 

SAVANNAH*** 

9 

.0 

.0 




STYLE*** 

396 

.2 

.2 

5 

.2 

.2 

PRIVATE STOCK## 

578 

.3 

.3 

5 

.2 

.2 

RIVIERA*** 

8 

.0 

.0 




PRIME## 

345 

.2 

.2 

3 

.1 

.1 

RALEIGH EXTRA## 

194 

.1 

.1 

2 

.1 

,1 

CPC## 

4,276 

1,9 

2.0 

90 

3.0 

3.1 

RICHLAND 20'S*** 

164 

. 1 

.1 

5 

.2 

.2 

BEST BOY## 

391 

.2 

.2 

7 

.2 

.2 

PREMIUM BUY## 

45 

.0 

.0 

2 

.1 

.1 

HERITAGE*** 

3 

.0 

.0 




BEST VALUE## 

512 

.2 

.2 

20 

.7 

.1 

MONARCH## 

1,223 

.6 

.6 

16 

.5 

.6 

DAKOTA 

1 

.0 

.0 




HORIZON 

1 

.0 

.0 




UNKNOWN 

4,729 

2.2 

2.2 

128 

4.3 

4.5 

ALPINE *** 

1,627 

.7 

.8 

31 

1.0 

1.1 

BENSON & HEDGES 

3,553 

1.6 

1.7 

54 

1.8 

1.9 

CAMBRIDGE *** 

49,688 

22.6 

23.1 

101 

3.4 

3.5 

MARLBORO 

36,476 

16.6 

16.9 

642 

21.5 

22.4 

MERIT 

5,262 

2.4 

2.4 

64 

2.1 

2.2 

MULTIFILTER 

15 

.0 

.0 




PLAYERS BLACK 

255 

.1 

.1 

10 

.3 

.3 

PLAYERS LIGHT 25s ** 

61 

.0 

.0 

3 

. 1 

.1 

PARLIAMENT LIGHTS 

570 

. .3 

,3 

6 

.2 

.2 

CARTIER 

17 

.0 

.0 




NEXT 

11 

.0 

.0 




SARATOGA 

167 

.1 

.1 




VIRGINIA SLIMS 

3,523 

1,6 

1.6 

47 

1.6 

1.6 

BUCKS *** 

350 

.2 

.2 

5 

.2 

.2 

PM BLUES 

7 

.0 

.0 




PM/PM COMMANDER 

71 

.0 

.0 




PHILIP MORRIS INT'L 

185 

.1 

. 1 

7 

.7 

.2 

VS SIJPFRSI TMS 

71 

.0 

.0 



! 

BRISTOL *** 

865 

.4 

.4 

16 

■ 5i 

J .6 

CARLTON 

i 1,438 

.7 

.7 

22 

.7. 

.8 

LUCKY STRIKE *** 

1,206 

.5 

.6 

21 

.7 

.7 

PALL MALL 

1 3,528 

1.6 

1.6 

54 

1.8 

1.9 

SILVA THINS 

61 

.0 

.0 

1 

.0 

.0 

TALL 

41 

.0 

.0 

1 

.0 

.0 

TAREYTON 

693 

.3 

.3 

11 

.4 

.4 

MALIBU *** 

336 

.2 

.2 

4 

. 1 

.1 

CARLTON SLIMS 

23 

.0 

.0 

2 

. 1 

.1 

AMERICAN LIGHTS *** 

195 

.1 

. 1 

4 

. 1 

.1 

CAPRI 

3D5 

.1 

. 1 

5 

.2 

.2 

BARCLAY 

244 

.1 

. 1 

3 

.1 

. 1 

BELAIR 

1,062 

.5 

.5 

9 

.3 

. 3 

KIM SLIMS 25'S *** 

11 

.0 

.0 





CELL in 

LESS 

CELL 11 

LESS 

CELL 12 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

141 

1.6 

1.6 

22 

3.0 

3.2 

362 

1.7 

1.7 

1 

.0 

.0 




4 

.U 

.0 

2 

.0 

.0 

1 

.1 

.1 




22 

.3 

.3 

2 

.3 

.3 

60 

.3 

.3 

15 

.2 

.2 

2 

,3 

.3 

81 

.4 

.4 







1 

.0 

.0 

17 

.2 

.2 




41 

.2 

.2 

8 

.1 

.1 




24 

.1 

.1 

150 

1.7 

1.8 

12 

1.7 

1.7 

342 

1.6 

1.6 

10 

.1 

. 1 

2 

.3 

.3 

16 

. 1 

.1 

6 

.1 

,1 

1 

.1 

. 1 

59 

.3 

.3 







2 

.0 

.0 

23 

.3 

.3 

4 

.6 

.6 

48 

.2 

.2 

39 

.4 

.5 

2 

.3 

.3 

241 

1.1 

1.1 

181 

2.1 

2.1 

33 

4.6 

4.8 

498 

2.3 

2.3 

86 

1.0 

1.0 

B 

1.1 

1.2 

139 

,6 

.6 

133 

1.5 

1.6 

18 

2.5 

2.6 

507 

2.4 

2.4 

1,748 

20.0 

20.4 

25 

3.5 

3.6 

3,904 

18,2 

18.2 

1,337 

15.3 

15.6 

145 

20.0 

21.0 

2,945 

13.7 

13.7 

146 

1.7 

1.7 

14 

1.9 

2.0 

580 

2.7 

2.7 

1 

.0 

.0 




1 

,0 

i -0 

10 

.1 

.1 

3 

.4 

.4 

20 

.1 

.1 

2 

.0 

.0 




2 

! .0 

.0 

17 

.2 

.2 




118 

.5 

.5 







5 

.0 

.0 

1 

.0 

.0 







11 

.1 

.1 




13 

.1 

.1 

201 

2.3 

2.3 

13 

1.8 

1.9 

358 

1.7 

1.7 

19 

.2 

.2 

2 

,3 

.3 

30 

. 1 

. 1 

4 

.0 

.0 



\ 

6 

.0 

.0 

8 

.1 

.1 

1 

.1 

.1 

25 

.1 

.1 

5 

.1 

.1 




3 

.0 

.0 

42 

.5 

.5 

6 

.8 

.9 

52 

.2 

.2 

52 

.6 

.6 

5 

.7 

.7 

215 

1.0 

1.0 

44 

.5 

.5 

1 

.1 

.1 

153 

,7 

.7 

148 

1.7 

1.7 

16 

2.2 

2.3 

426 

2.0 

2.0 

1 

.0 

.0 




1 

.0 

.0 

1 

.0 

.0 




8 

.0 

.0 

25 

.3 

.3 

5 

.7 

.7 

88 

.4 

.4 

3 

.0 

.0 

2 

.3 

.3 

40 

.2 

.2 

9 

.1 

.1 




19 

.1 

.1 

15 

.2 

.2 




38 

.2 

.2 

15 

.2 

.2 




21 

.1 

.1 

62 

.7 

.7 

1 

.1 

.1 

107 

.5 

.5 

1 

.0 

.0 








£TSH'T090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 09 

LESS 

Previous brand 

NUMBER ■ 

n x 

UNKWN 

NUMBER 

X 

UNKWN 

fLI CUTTER 

11 

.0 

.0 




Riool 

4,987 

2.3 

2.3 

81 

2.7 

2.8 

Raleigh 

2,906 

1.3 

1.4 

50 

1.7 

1.7 

Richland 25's *** 

434 

.2 

.2 

3 

.1 

.1 

ST. JAMES COURT 

9 

.0 

.0 




Viceroy *** 

2,086 

.9 

1.0 

44 

1.5 

1.5 

fALCON LIGHTS 

18 

.0 

.0 

1 

.0 

.0 

Chesterfield 

493 

.2 

.2 

8 

.3 

,3 

ItoRADO 

507 

' .2 

.2 

10 

.3 

.3 

Eve 

501 

.2 

.2 

5 

.2 

.2 

LARK 

276 

.1 

.1 

4 

.1 

.1 

PYRAHID *** 

1,665 

.8 

,8 

34 

1.1 

1.2 

stride*** 

21 

,0 

.0 

1 

.0 

.0 

L & M 

45B 

.2 

.2 

7 

.2 

.2 

ST. MORITZ 

10 

. ,0 

.0 




SAVVY *** 

7 

.0 

.0 




HONTCLAIR *** 

3,859 

1.8 

1.8 

38 

1.3 

1.3 

RENT GOLDEN LIGHTS 

104 

! .0 

.0 




RENT 

1,961 

: .9 

.9 

37 

1.2 

1.3 

MAX 

67 

: ,0 

.0 

2 

.1 

. 1 

NEWPORT 

1,526 

.7 

.7 

11 

.4 

.4 

Old gold 

761 

.3 

,4 

12 

.4 

,4 

SATIN 

61 

.D 

.0 

2 

.1 

.1 

SPRING 

9 

;D 

.0 




TRIUMPH 

27; 

.Q 

.0 




TRUE 

603; 

,3 

.3 

9 

.3 

.3 

KENT III 

243 

, 1; 

. 1 

7 

.2 

.2 

B&H DE-NIC 

35 

. o ; 

.0 




NEWPORT STRIPES 

38 

.0 

.0 




HARLEY DAVIDSON*** 

141 

. 1 

. 1 

4 

, 1 

. 1 

MISTY SLIMS *** 

1,149 

.5 

.5 

19 

.6 

.7 

BULL DURHAM *** 

33 

.0 

.0 




NERIT ULTIMA 

29 

.0 

.0 




HAVES 

2 

1 - 0 

.0 




ASTOR ## 

16 

.0 

.0 

2 

.1 

,1 

BRIGHT 

253 

,1 

,1 

6 

.2 

.2 

CAMEL 

7,447 

3.4 

3.5 

155 

5.2 

5.4 

CENTURY 25'S *** 

1,044 

. 5 ; 

.5 

27 

.9 

.9 

DORAL *** 

11,482, 

5.2 

5.3 

205 

6.9 

7.2 

MORE 

968 

.4 

.4 

15 

.5 

.5 

NCW 

961 

.4 

.4 

10 

.3 

.3 

RITZ 

24 

.0 

.0 

1 

.0 

.0 

SALEM 

8,294, 

3.8 

3.9 

122 

4.1 

4.3 

STERLING *** 

580 1 

.3 

.3 

12 

.4 

.4 

VANTAGE 

3,507 

1.6 

1.6 

60 

2.0 

2.1 

WINSTON 

18,307 

8.3 

8.5 

313 

10.5 

10.9 

MAGNA *** 

320 

.1 

.1 

6 

.2 

.2 

DUNHILL PM/1NT'L 

13 

.0 

.0 

1 

.0 

.0 

MILD SEVEN 

5 

.0 

.0 




ROTHMANN'S 

9 

.0 

.0 





H2<3H090Z 



.lL 10 

LESS 

CELL 11 

LESS 

CELL 12 

lcSS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

i-.-MBER 

X 

UNKWN 

’ 

,0 

.0 







22' 

2.6 

2.7 

27 

3.7 

3.9 

436 

2.0 

2.0 

16 

1.9 

2.0 

19 

2.6 

2.7 

320 

1.5 

1.5 

2C 

.2 

.2 

4 

.6 

.6 

25 

.1 

.1 


.0 

.0 







96 

1.1 

1.1 

11 

1.5 

1.6 

250 

1.2 

1.2 







3 

.0 

.0 

1/ 

.2 

.2 




. 74 

.3 

.3 

21 

.2 

.2 

4 

.6 

.6 

76 

.4 

.4 

22 

,3 

.3 

1 

.1 

.1 

62 

.3 

.3 

10 

.1 

.1 




66 

.3 

.3 

53 

.6 

.6 

9 

1.2 

1.3 

190 

.9 

.9 







2 

.0 

.0 

10 

.1 

.1 

1 

.1 

.1 

70 

.3 

.3 

1 

.0 

.0 




2 

.0 

.0 

211 

2.4 

2.5 

14 

1.9 

2.0 

729 

3.4 

3,4 

2 

.0 

.0 




19 

.1 

.1 

93 

1.1 

1.1 

9 

1.2 

1.3 

300 

1.4 

1.4 

2 

.0 

.0 




13 

.1 

. 1 

66 

.8 

.8 

5 

.7 

.7 

246 

1.1 

1.1 

6 

’ .1 

.1 




82 

.4 

.4 

1 

.0 

.0 




6 

.0 

.0 







1 

.0 

.0 







4 

.0 

.0 

18 

.2 

.2 

1 

.1 

.1 

99 

.5 

.5 

10 

. 1 

.1 




35 

.2 

.2 

1 

,0 

.0 




3 

.0 

.0 

1 

.0 

.0 




5 

.0 

.0 

9 

. 1 

.1 

1 

. 1 

’ .1 

6 

.0 

.0 

66 

.8 

.8 

3 

.4 

.4 

124 

.6 

.6 

1 

.0 

.0 




4 

.0 

.0 

2 

.0 

.0 




1 

,0 

.0 

1 

.0 

.0 




1 

.0 

,Q 

10 

. 1 

.1 

3 

.4 

.4 

11 

,1 

. 1 

253 

2.9 

3.0 

23 

3.2 

3^3 

727 

3.4 

3.4 

21 

.2 

.2 

3 

.4 

.4 

124 

.6 

.6 

546 

6.2 

6.4 

46 

6.4 

6.7 

1,134 

5.3 

5.3 

38 

,4 

.4 

3 

.4 

.4 

119 

.6 

.6 

29 

.3 

.3 

4 

.6 

.6 

119 

.6 

.6 




1 

.1 

.1 




351 

4.0 

4.1 

45 

6.2 

6.5 

789 

3.7 

3,7 

23 

.3 

.3 




64 

.3 

.3 

164 

1.9 

1.9 

14 

1.9 

2.0 

286 

1.3 

1.3 

877 

10.0 

10.2 

84 

11.6 

12.2 

1,843 

8.6 

8.6 

17 

.2 

.2 

1 

.1 

. 1 

27 

.1 

. 1 


1 .0 .0 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL 1 

LESS 

CELL 09 

LESS 

PREVIOUS -BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

CHELSEA 

14 

.0 

.0 




CLASS A ## 

80 

.0 

.0 

1 

.0 

.0 

BRONSON ## 

70 

.0 

.0 

3 

.1 

.1 

EXPORT A 

2 

.0 

.0 




BASIC ## 

7,725 

3.5 

3.6 

71 

2.4 

2.5 

COINS 9t 

2 

.0 

.0 




COST CUTTERS 

42 

.0 

.0 




DELTA ## 

7 

.0 

.0 




PRICE BREAKER ## 

83 

.0 

.0 




Q11A11 TV ## 

113 

.1 

.1 




SCOTCH BUY m 

38 

.0 

.0 

1 

.0 

.0 

YOURS ## 

127 

.1 

.1 

1 

.0 

.0 

WORTH ## 

106 

.0 

.0 

1 

.0 

.0 

GENERIC/STORE ## 

5,266 

2.4 

2.4 

129 

4.3 

4.5 

UNKNOWN 

4,729 

100.0 

100.0 

1,074 

100.0 

100.0 

TOTAL: 

219,943 

100.0 

100.0 

2,992 

100.0 

100.0 


sts'ihosos 


CELL 10 

LESS 

CELL 11 

LESS 

CEI L 1 2 

LESS 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 







2 

.0 

.0 

4 

.0 

.0 

1 

.1' 

.1 

8 

.0 

.0 







5 

.0 

.0 







1 

.0 

.0 

309 

3.5 

3.6 

19 

2.6 

2.7 

804 

3.7 

3.7 







2 

.0 

.0 

6 

.1 

.1 




17 

.1 

.1 

4 

.0 

.0 

l' 

.1 

.1 

7 

.0 

.0 

1 

.0 

.0 




2 

.0 

.0 







6 

.0 

.0 







3 

.0 

.0 

168 

2.2 

2.2 

21 

2.9 

3.0 

499 

2.3 

2.3 

1,487 

1QD.0 

100.0 

186 

100.0 

100.0 

4,845 

100.0 

100.0 

6,740 

100.0 

100.0 

724 

100.0 

100.0 

21,456 

100.0 

100.0 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 13 

LEE . 

CELL 14 

LESS 

CELL 15 

LESS 

CELL 16 

-ss 

PREVIOUS .t.-'ANO 

NUMBER 

X 

UNKUN 

NUMBER 

X 

UNKWn 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

L UN 

None/same revious 

3.164 

1.4 

1.5 

32 

1.6 

1.7 

563 

1.3 

1.3 

496 

1.4 

1.4 

50 

.9 

.9 

CAMEL WIDE.S 

45 

.0 

.0 

1 

.1 

.1 

6 

.0 

.0 

6 

.0 

.0 

3 

.1 

.1 

SAVANNAH*** 

9 

,0 

.0 




2 

.0 

.0 

2 

.0 

.0 




STYLE*** 

396 

.2 

.2 

1 

.1 

.1 

89 

.2 

.2 

36 

. 1 

. 1 

2 

.0 

.0 

PRIVATE STOCK## 

5/8 

.3 

.3 

3 

.2 

.2 

103 

.2 

.2 

72 

.2 

.2 

13 

.2 

.2 

RIVIERA*** 

8 

.0 

.0 







1 

.0 

.0 




PRIME## 

345 

.2 

.2 

3 

.2 

.2 

67 

.2 

.2 

43 

.1 

. 1 

5 

.1 

,1 

RALEIGH EXTRA## 

194 

.1 

.1 

2 

.1 

.1 

35 

.1 

.1 

23 

.1 

.1 

3 

.1 

.1 

GPC## 

4,276 

1.9 

2.0 

31 

1.6 

1.7 

819 

1.9 

1.9 

595 

1.7 

1.7 

71 

1.3 

1.3 

RICHLAND 20‘S*** 

164 

.1 

.1 




35 

. 1 

.1 

28 

, 1 

.1 

5 

,1 

. 1 

aESI BUY## 

391 

.2 

.2 

9 

.5 

.5 

63 

. 1 

.1 

53 

.2 

.2 

7 

.1 

. 1 

PREMIUM BUY## 

45 

.0 

.0 

1 

.1 

.1 

7 

.0 

.0 

3 

.0 

.0 

1 

.0 

.0 

HERITAGE*** 

3 

.0 

.0 













BEST VALUE## 

512 

.2 

.2 

7 

.4 

.4 

89 

.2 

.2 

83 

.2 

.2 

12 

.2 

.2 

MONARCH## 

1,223 

.6 

.6 

11 

.6 

.6 

191 

.4 

.4 

132 

.4 

.4 

14 

.3 

.3 

DAKOTA 

1 

.0 

.0 













HORIZON 

1 

.0 

.0 













UNKNOWN 

4,729 

2.2 

2.2 

102 

5.2 

5.5 

564 

1.3 

1.3 

910 

2.6 

2.7 

82 

1.5 

1.5 

ALPINE *** 

1,627 

.7 

.8 

11 

.6 

; .6 

349 

.8 

.8 

296 

.8 

.9 

53 

1.0 

1.0 

BENSON & HEDGES 

3,553 

1.6 

1.7 

46 

2.3 

2.5 

569 

1.3 

1.3 

572 

1.6 

1.7 

96 

1.8 

1.8 

CAMBRIDGE *** 

49,688 

22.6 

23.1 

140 

7.1 

; 7,5 

13 333 

30.7 

31.1 

6,360 

18.1 

18.5 

1.774 

32.6 

32.6 

MARLBORO 

36,476: 

16.6 

16.9 

373 

19.0 

20.0 

7.206 

16.6 

16.8 

7,822 

22.2 

22.8 

844 

15.5 

15.5 

MERIT 

5,262 

2.4 

. 2.4 

42 

2.1 

2.3 

965 

2.2 

2.2 

958 

2.7 

2.8 

107 

2.0 

2.0 

MULTIFILTER 

15 

.0 

.0 




1 

.0 

.0 

5 

.0 

.0 

2 

.0 

.0 

PLAYERS BLACK •! 

255 

. 1 

. 1 

5 

.3 

.3 

3,8 

. 1 

.1 

58 

.2 

,2 

1 

.0 

.0 

PLAYERS LIGHT 25S ** 

61 

.0 

.0 




9 

.0 

.0 

11 

.0 

.0 




PARLIAMENT LIGHTS 

570. 

.3 

' .3 

14 

i .7 

.8 

68 

.2 

.2 

75 

.2 

.2 

9 

.2 

.2 

CARTIER 

17 

.0 

.0 




4 

.0 

.0 

2 

, .0 

.0 




NEXT 

11 

.0 

.0 




3 

.0 

.0 

3 


.0 




SARATOGA 

167 

.1 

. 1 

2 

.1 

.1 

26 

.1 

.1 

37 

! .1 

.1 

3 

.1 

.1 

VIRGINIA SLIMS 

3,523 i 

1.6 

1.6 

32 

1.6 

1.7 

671 

1.5 

1.6 

603 

1 .7 

1.8 

122 

2.2 

2.2 

BUCKS *** 

350 

.2 

.2 

7 

.4 

.4 

, 53 

. 1 

.1 

79 

.2 

.2 

8 

, 1 

.1 

PM BLUES 

7 

.0 

.0 







3 

.0 

.0 




PH/PM COMMANDER 

71 

.0 

.0 

1 

.1 

.1 

! 10 

.0 

.0 

18 

,1 

. 1 

2 

.0 

.0 

PHILIP MORRIS INT 1 L 

185 

.1 

, 1 




77 

. 1 

.1 

26 

.1 

. 1 

4 

.1 

.1 

VS SUPERSLIMS 

71 

.0 

.0 




12 

,0 

.0 

8 

.0 

.0 

1 

.0 

.0 

BRISTOL *** 

865 

.4 

.4 

8 

.4 

.4 

193 

.4 

.4 

181 

.5 

.5 

37 

.7 

.7 

CARLTON 

1,438 : 

.7 

,7 

19 

1.0 

1.0 

203 

.5 

.5 

228 

.6 

.7 

31 

. 6 

. 6 

LUCKY STRIKE *** 

1,206 

.5 

,6 

26 

1.3 

1.4 

186 

. 4 

.4 

152 

.4 

.4 

24 

.4 

. 4 

PALL MALL 

3,528 

1.6 

1.6 

61 

3.1 

3.3 

560 

■ 1! 3 

1.3 

504 

1.4 

1.5 

i 64 

1.2 

1,2 

SILVA THINS 

61 

.0 

.0 

1 

.1 

.1 

10 

.0 

.0 

13 

.0 

.0 

3 

. 1 

. 1 

TAIL 

41 

.0 

.0 

2 

.1 

.1 

6 

.0 

.0 

7 

.0 

.0 

2 

.0 

.0 

TARFYTON 

693 

.3 

.3 

17 

.9 

.9 

98 

.2 

.2 

109 

.3 

.3 

12 

, .2 

.2 

MALIBU *** 

336 

.2 

.2 

4 

.2 

.2 

51 

. 1 

.1 

56 

.2 

.2 

5 

. 1 

. 1 

CARLTON SLIMS 

23 

.0 

.0 




4 

.0 

.0 

7 

.0 

.0 




AMERICAN LIGHTS *** 

195 

.1 

.1 

5 

.3 

.3 

27 

.1 

.1 

36 

.1 

. 1 

4 

.1 

. 1 

CAPRI 

305 

.1 

.1 




51 

.1 

.1 

50 

.1 

. 1 

7 

,1 

. 1 

BARCLAY 

244 

.1 

.1 

/, 

.2 

.2 

36 

.1 

.1 

46 

. 1 

. 1 

5 

. 1 

. 1 

BELAIR 

1,062 

.5 

.5 

15 

.8 

.8 

209 

.5 

.5 

161 

.5 

.5 

22 

.4 

. 4 

KIM SI IMS 25'S *** 

11 

.0 

.0 







2 

.0 

.0 





9TS5TJ0902 



Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 

13 

LESS 

PREVIOUS BRAND 

NliMRFR 

It 

IJNKWN 

NUMBER 

It 

UNKWN 

ELI CUTTER 

n 

.0 

.0 




KOOL 

4,987 

2.3 

2.3 

46 

2.3 

2.5 

RALEIGH 

2,906 

1.3 

1.4 

31 

1.6 

1.7 

RICHLAND 25'S *** 

434 

.2 

.2 

16 

.8 

.9 

ST. JAMES COURT 

9 

.0 

.0 

1 

. 1 

.1 

VICEROY *** 

2,086 

.9 

1.0 

19 

1.0 

1.0 

FALCON LIGHTS 

18 

.0 

.0 




CHESTERFIELD 

493 

.2 

.2 

14 

.7 

.8 

DORADO 

507 

.2 

.2 

1 

.1 

.1 

EVE 

501 

.2 

.2 

2 

.1 

, 1 

LARK 

276 

.1 

.1 

9 

.5 

.5 

PYRAMID *** 

1,665 

.8 

.8 

16 

,8 

,9 

STRIDE*** 

21 

.0 

.0 




L & M 

458 

.2 

.2 

5 

.3 

.3 

ST. MORITZ 

10 

.0 

.0 

1 

.1 

.1 

SAVVY *** 

7 

.0 

.0 




MONTCLAIR *** 

3,859 

1.8 

1.8 

51 

2.6 

2.7 

KENT GOLDEN LIGHTS 

104 

.0 

.0 

5 

.3 

.3 

KENT 

1,961 

.9 

.9 

29 

1.5 

1.6 

MAX 

67 

.0 

.0 




NEWPORT 

1,526 

.7 

.7 

15 

.8 

.8 

OLD GOLD 

761 

.3 

.4 

7 

.4 

.4 

SATIN 

61 

: .0 

.0 

1 



SPRING 

9 

1 .0 

.0 




TRIUMPH 

2/ 

; .0 

.0 




I RUE 

603 ; 

.3 

.3 

9 

.5 

! .5 

KENT III 

243 

.1 

.1 

4 

.2 

I - 2 

B&H DE-NIC 

35 

.0 

.0 




NEWPORT STRIPES 

38 

.0 

.0 

3 

.2 

.2 

HARLEY DAVIDSON*** 

■ 141 

.1 

.1 

1 

.1 

. 1 

MISTY SLIMS *** 

1,149 

. 5 

.5 

5 

. 3 

. 5 

BULL DURHAM *** 

33 

’ .0 

.0 

1 

. 1 

. 1 

MtKII ULTIMA 

29 

.0 

.0 




OAVES 

2 

,0 

.0 




ASTOR t» 

1 16 

.0 

.0 




BRIGHT 

253 

.1 

.1 

4 

. 2 

.2 

GAMEL 

7,447 

3.4 

3.5 

100 

5.1 

5.4 

CENTURY 25'S *** 

1,044 

.5 

.5 

12 

.6 

.6 

DORAL *** 

11,482 

5.2 

5.3 

94 

4.8 

5.0 

MORE 

968 

.4 

.4 

7 

.4 

.4 

NOW 

961 

.4 


17 

.9 

.9 

RITZ 

24 

.0 

.0 




SALEM 

8,294 

3.8 

3.9 

68 

3.5 

3.7 

.STERLING *** 

580 

.3 

.3 

7 

. 4 

.4 

VANTAGE 

3,507 

1.6 

1.6 

30 

1.5 

1 .6 

WINSTON 

18,307 

8.3 

8.5 

174 

8.9 

9.3 

MAGNA *** 

320 

.1 

.1 

2 

. 1 

. 1 

DUNIIILL PM/INT'L 

13 

.0 

.0 




MILD SEVEN 

5 

.0 

.0 




ROTHMANN'S 

9 

.0 

.0 







CELL 

14 

LESS 

CELL 

15 

LESS 

CELL 

16 

1 FSS 

NUMBER 

It 

UNKWN 

NUHBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

3 

.0 

.0 

2 

.0 

.0 




919 

2.1 

2.1 

941 

2.7 

2.7 

117 

2.1 

2.1 

443 

1.0 

1.0 

405 

1.1 

1.2 

73 

1.3 

1.3 

72 

.2 

.2 

86 

.2 

.3 

8 

.1 

.1 

1 

.0 

.0 

1 

.0 

.0 




289 

.7 

.7 

278 

.8 

.8 

52 

1.0 

1.0 

3 

.0 

.0 

1 

.0 

.0 




67 

.2 

.2 

63 

.2 

.2 

13 

.2 

.2 

72 

.2 

.2 

67 

.2 

.2 

ID 

.2 

.2 

76 

.2 

.2 

93 

.3 

.3 

9 

.2 

.2 

22 

.1 

.1 

25 

.1 

.1 

6 

.1 

.1 

287 

.7 

.7 

278 

.8 

.8 

18 

.3 

.3 

6 

.0 

.0 

2 

.0 

.0 




64 

.1 

.1 

68 

.2 

.2 

5 

.1 

.1 

1 

.0 

.0 

1 

.0 

.D 




1 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

469 

1.1 

1.1 

376 

1.1 

1.1 

82 

1.5 

1.5 

21 

.0 

.0 

14 

. □ 

.0 

3 

.1 

,1 

306 

.7 

.7 

273 

.8 

.8 

34 

.6 

.6 

14 

.0 

.0 

9 

.0 

.0 

2 

.0 

.0 

234 

.5 

.5 

247 

.7 

.7 

53 

1.0 

1.0 

137 

.3 

.3 

114 

.3 

.3 

3 

.1 

.1 

13 

.0 

.0 

10 

.0 

.0 

1 

.0 

,0 

1 . 

.0 

.11 


.0 

1 .0 




4 

.0 

.0 

1 4 

.0 

.0 

1 

.0 

.0 

67 

.2 

2 

■ 89 

.3 

.3 

11 

.2 

.2 

39 

.1 


34 

.1 

.1 

6 

.1 

.1 

7 

.0 

.0 

11 ' 

.0 

.0 

2 

.0 

.0 

5 

.0 

.0 

8 

.0 

.0 




23 

.1 

.1 

28 

.1 

.1 

3 

.1 

.1 

207 

.5 

.5 

175 

.5 

. 5 

7.7 

.5 

. 5 

2 

.0 

.0 

3 

,0 

.0 




5 

.0 

,0 

3 

.0 

.0 

1 

.0 

.0 




1 

.0 

.0 




32 

.1 

.1 

77 

.2 

.2 

6 

.1 

.1 

1,378 

3.2 

3.2 

1,230 

3.5 

3.6 

136 

2.5 

2.5 

183 

.4 

.4 

175 

.5 

.5 

16 

.3 

.3 

1,889 

4.3 

4.4 

1,558 

4.4 

4.5 

196 

3.6 

3.6 

166 


.4 

149 

.4 

.4 

20 

.4 

.4 

148 

! 3 

.3 

170: 

.5 

.5 

20 

.4 

.4 

4 

.0 

.0 

5. 

.0 

.0 




1,616 

3.7 

3.8 

1,505 

4,3 

4.4 

191 

3.5 

3.5 

90 

.2 

.2 

95: 

.3 

.3 

8 

.1 

. 1 

600 

1.4 

1.4 

597 

1.7 

1.7 

76 

1.4 

1.4 

3,064 

7.0 

7.1 

2,977 

8.5 

8.7 

403 

7.4 

7.4 

60 

.1 

.1 

74 

.2 

.2 

7 

.1 

.1 




4 

.0 

.0 




2 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 

2 

.0 

.0 

1 

.0 

.0 





Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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. aL less 

CELL 13 

LESS 

CELL 14 

LESS 

cell 15 

LESS 

CELL 16 


PREVIOUS BRAND 

NUMBER- 

% 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

UNKWN 

NUMBER 

X 

Ur « 

CIICLSEA 

14 

.0 

.0 

1 

.1 

.1 

2 

.0 

.0 

1 

.0 

.0 

2 

.0 


CLASS A ff 

BO 

.0 

.0 




9 

.0 

.0 

12 

.0 

.0 

2 

.0 

.0 

BRONSON ## 

70 

.0 

.0 




12 

.0 

.0 

12 

.0 

.0 

2 

.0 

.0 

EXPORT A 

2 

.0 

.0 













BASIC ## 

7,725 

3.5 

3.6 

43 

2.2 

2.3 

1,719 

4.0 

4.0 

1,025 

2.9 

3.0 

212 

3.9 

3.9 

COINS ft 

2 

.0 

.0 




1 

.0 

.0 







COST CUTTERS ft 

42 

.0 

.0 

1 

.1 

.1 

6 

,0 

.0 

3 

.0 

.0 




DELTA ## 

7 

.0 

.0 




2 

.0 

.0 

1 

.0 

.0 




PRICE BREAKER ## 

83 

.0 

.0 




11 

.0 

.0 

14 

.0 

.0 

2 

.0 

.0 

QUALITY ft 

113 

.1 

.1 

2 

.1 

.1 

21 

.0 

.0 

12 

.0 

.0 




SCOTCH BUY n 

38 

.0 

.0 

3 

.2 

.2 

6 

.0 

.0 

6 

.0 

.0 

1 

.0 

.0 

YOURS ## 

127 

.1 

.1 




30 

.1 

.1 

21 

.1 

.1 




WORTH ## 

106 

.0 

.0 




27 

.1 

. 1 

17 

.0 

.0 

3 

. 1 

. 1 

GENERIC/STORE ft 

5,266 

2.4 

2.4 

70 

3.6 

3.8 

913 

2.1 

2.1 

798 

2.3 

2.3 

91 

1.7 

1 . 7 

UNKNOWN 

4,729 

100.0 

100.0 

681 

100.0 

100.0 

9,378 

100.0 

100.0 

8,170 

100.0 

100.0 

928 

100.0 

100.0 

TOTAL: 

219,943 

100.0 

100.0 

1,964 

100.0 

100.0 

43,484 

100.0 

100.0 

35,229 

100.0 

100.0 

5.446 

100.0 

100.0 


8TSSH0902 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 17 

LESS 

PREVIOUS RRAND 

NUMBER 

1 

UNKWN 

NUMBER 

% 

UNKWN 

NONE/SAME PREVIOUS 

3,164 

1.4 

1.5 

175 

1.3 

1.3 

CAMEL WIDES 

45 

.0 

.0 

2 

.0 

.0 

SAVANNAH*** 

9 

.0 

.0 

1 

.0 

.0 

STYLE*** 

396 

.2 

.2 

16 

.1 

.1 

PRIVATE STOCK## 

578 

.3 

.3 

60 

A 

.4 

RIVIERA*** 

8 

.0 

.0 

1 

.0 

.0 

PRIME## 

345 

.2 

.2 

16 

.1 

.1 

RALEIGH EXTRA## 

194 

.1 

.1 

5 

.0 

.0 

GPC## 

4,276 

1.9 

2.0 

176 

1.3 

1.3 

RICHLAND 20’S*** 

164 

, 1 

.1 

9 

.1 

. 1 

BEST BUY## 

391 

,2 

.2 

34 

.2 

.2 

PREMIUM BUY## 

45 

.0 

.0 

5 

.0 

.0 

HERITAGE*** 

3 

.0 

.0 

1 

.0 

.0 

BEST VALUE## 

512 

.2 

.2 

14 

. 1 

.1 

MONARCH## 

1,223 

.6 

.6 

116 

.8 

.8 

DAKOTA 

1 

.0 

.0 




HORIZON 

1 

.0 

.0 




UNKNOWN 

4,729 

2.2 

2.2 

189 

1.4 

1.4 

ALPINE *** 

1,627 

.7 

.8 

120 

.9 

.9 

BENSON & HEDGES 

3,553 

1.6 

1.7 

290 

2.1 

2.1 

CAMBRIDGE *** 

49,688 

22.6 

23.1 

3.901 

28.0 

28.4 

MARLBORO 

36,476 

16.6 

16.9 

2,236 

16,1 

16.3' 

MERIT 

5,262 

2.4 

2.4 

354 

2.5 

2.6 

MULTI FILTER 

15 

• Q, 

.0 




PLAYERS BLACK 

255 

,1j 

.1 

20 

.1 

.1 

PLAYERS LIGHT 25S ** 

61 

.0 

.0 

2 

! .0 

,0i 

PARLIAMENT LIGHTS 

570 

.3 

,3 

66 

.5 

.5 

CARTIER 

17 

.0 

.0 

1 

.0 

.0 

NEXT 

11 

.0 

.0 




SARATOGA 1 

167 

.1 

.1 

15 

.1 

.1 

VIRGINIA SLIMS 

3,523 

1.6 

1.6 

224 

1.6 

1.6 

BUCKS *** 

350 

,2 

.2 

16 

.1 

,1 

PM BLUES 

7 

.0 

.0 

1 

.0 

.0 

PM/PM COMMANDER 

71 

.0 

.0 

4 

.0 

.0 

PHILIP MORRIS INT'L 

185 

.1 

.1 

12 

.1 

.1 

VS SUPERSLIMS 

71 

.0 

.0 

9 

,1 

. 1 

BRISTOL *** 

865 

.4 

.4 

35 

.3 

.3 

CARLTON 

1,438. 

.7 

.7 

121 

.9 

.9 

LUCKY STRIKE *** 

1,206. 

.5 

.6 

79 

. 6 

. 6 

PALL MALL 

3,528 

1.6 

1.6 

238 

1.7 

1.7 

SILVA THINS 

61 

.0 

.0 

4 

.0 

.0 

TATI 

41 

.0 

.0 

4 

.0 

.0' 

TAREYTON 

693 

.3 

.3 

47 

.3 

.3 

HALIBU *** 

336 

.2 

.2 

27 

.2 

.2 

CARLTON SLIMS 

23 

.0 

.0 

2 

.0 

,0 

AMERICAN LIGHTS *** 

195 

.1 

.1 

9 

.1 

. 1 

CAPRI 

305 

, 1 

.1 

20 

. 1 

. 1 

BARCLAY 

244 

. 1 

. 1 

16 

.1 

.1 

BELAIR 

1,062 

.5 

.5 

54 

.4 

.4 

KIM SLIMS 25'S *** 

11 

.0 

.0 

1 

.0 

.0 


6TSSH090S 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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TOTAL LESS 

CELL 

17 

LESS 

PREVIOUS BRAND 

NUMBER 

X 

UNKWN 

NUMBER 

14 

UNKWN 

ELI CUTTER 

11 

.0 

.0 




KOOL 

4 987 

2.3 

2.3 

270 

1.9 

2.0 

RALEIGH 

2,906 

1.3 

1.4 

156 

1.1 

1.1 

RICHLAND 25'S *** 

434 

.2 

.2 

11 

.1 

.1 

ST. JAMES COURT 

9 

,0 

.0 




VICEROY *** 

2,006 

.9 

1.0 

115 

.8 

.8 

FALCON LIGHTS 

10 

.0 

.0 




CHESTERFIELD 

493 

.2 

.2 

45 

.3 

.3 

DORADO 

507 

,2 

.2 

30 

.2 

.2 

EVE 

501 

.2 

.2 

33 

.2 

.2 

LARK 

276 

.1 

.1 

32 

.2 

.2 

PYRAMID *** 

1,665 

.8 

.8 

92 

.7 

. r 

STRIDE*** 

21 

.0 

.0 

3 

.0 

.0 

L & M 

458 

.2 

.2 

35 

.3 

.3 

ST. MORITZ 

ID 

.0 

.0 




SAVVY *** 

7 

.0 

.0 




MONTCLAIR *** 

3,859 

1.8 

1.0 

271 

1.9 

2.0 

KENT GOLDEN LIGHTS 

104 

.0 

.0 

2 

.0 

.0 

KENT 

1,961 

.9 

.9 

160 

1.1 

1.2 

MAX 

67 

.0 

.0 

5 

.0 

.0 

NEWPORT 

1,526 

.7 

.7 

173 

1.2 

1.3 

OLD GOLD 

761 

.3 

.4 

39 

.3 

.3 

SATIN 

61 

.0 

.0 

3 

.0 

.0 

SPRING 

9 

.0 

.0 

! 



TRIUMPH 

27 

.0 

.0 

: 



TRUE 

603 

.3 

.3 

J 61 

.4 

.4 ■ 

KENT 111 

243 

.1 

. .1 

18 

.1 

.1 

B&H DE-NIC 

35 

.0 

.0 

2 

.0 

.0 

NEWPORT STRIPES 

38 

.0 

.0 

> 1 ■ 

.0 

.0 1 

HARLEY DAVIDSON*** 

; 141 

: .1 

.1 

1 

.0 

.0 

MISTY SLIMS *** 

1.149 

.5 

.5 

74 

.5 

.5 i 

BULL DURHAM *** 

33 

.0 

.0 

i 2 

.0 

.o; 

MERIT ULTIMA 

29 

.0 

.0 

. : j 4 

.0 

.0 

DAVtS 

2 

.0 

.0 

1 

.0 

,0 

ASTOR ## 

16 

.0 

.0 




BRIGHT 

253 

,i 

.1 

15 

, 1 

,i 

CAMEL 

7,447 

3.4 

3.5 

405 1 

2.9 

2,9 

CENTURY 25'S *** 

1,044 

.5 

.5 

48 

.3 

.3 

DORAl *** 

11,482 

5.2 

5.3 

497 : 

3.6 

3.6 

MORE 

968 

.4 

.4 

47 1 

.3 

.3 

NOW 

961 

.4 

.4 

65 

.5 

.5 

RSTZ 

24 


.0 

2 

.0 

.0 

SALEM 

8,294 

3.8 

3.9 

489 

3.5 

3.6 

STERLING *** 

580 

.3 

.3 

28 

.2 

.2 

VANTAGE 

3,507 

1.6 

1.6 

130 

.9 

.9 

WINSTON 

18,307 

8.3 

8.5 

974 

7.0 

7.1 

MAGNA *** 

320 

, 1 

.1 

16 

.1 

. 1 

0UNH1LL PM/INT'L 

13 

.0 

,0 

1 

.0 

.0 

MILO SEVEN 

5 

.0 

.0 




ROTHHANN'S 

9 

.0 

.0 

3 

.0 

.0 




30 


Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 
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PACE 


31 


Report no. modriac 


PREVIOUS BRAND 
CHELSEA 
CLASS A t* 

HRONSON ## 

EXPORT A 

6asic n 
coins n 
cost cutters m 

DELTA ## 

PRICE breaker « 

QUALITY ft 
SCOTCH buy ## 

YOURS ## 

WORTH ## 

GENERIC/STCRE tt 
UNKNOWN 

TOTAL: 


TOTAL LESS 


NUMBER 

% 

UNKWN 

14 

.0 

.0 

BO 

.0 

.0 

70 

.0 

.0 

2 

.0 

.0 

7,72S\ 

3.5 

3.6 

2 

.0 

.0 

42 

.D 

.0 

7 

.0 

.0 

83 

.0 

.0 

113: 

. 1 

.1 

3fl 

.0 

.0 

127 

.1 

.1 

106 

.0 

.n 

5.266 

2.4 

2.4 

4,729 

100.0 

100.0 

219,943 

100.0 

100.0 


CFI.I 17 LESS 


NUMBER 


UNKWN 

1 

.0 

.0 

2 

.0 

.0 

2 

.0 

.0 

582 

4.2 

4.2 


3 

.0 

.0 

14 

.1 

. 1 

2 

.0 

.0 


.0 

.0 

4 

.0 

.0 

207 

1.5 

1.5 

3,326 

100.0 

100.0 

3,928 

100.0 

100.0 


| 

i 





Source: https://www.industrydocuments.ucsf.edu/docs/tjpx0003 



